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1. Introduction  
During the last century, the media consumption has gradually grown up till coming to 
constitute the defining aspect of the time we are living in, broadly referred to as mediatic 
era. This informative overload has culminated with the spread of the Internet, which, 
weakening geographic and temporal barriers, offers people a so-called 'window on the 
world'.  
But here comes the problem: even though people seem to be really interested on this 
broad and appealing view panorama, which give them illusion of a real access to other 
realities, they are actually accessing a mediated reality.   
Even tough media appear to give us the possibility of a prolongation of our experience, 
this will be always partial and filtered.  Our eyes do not allow us to see beyond the 
horizon (that is both a physical and cultural barrier), and over the point our eyes cannot 
help us anymore, we have to start trusting in somebody else's eyes, we have to believe 
what they report us. 
Why should people believe it? What is credible? 
The reasons and the factors which make people assert "I Believe It" stand in the issue of 
credibility, which has been the object of many studies, most of all quantitative and meant 
to test the credibility of a medium product or to compare media products or media 
themselves. Their aim was finding out what, among them, is recognised as the most 
credible by users. In order to reach the goals researchers refer to given definitions of the 
concept of credibility, through which theorist list the factors that make a medium or a 
media product credible. The users were asked to evaluate whether products present these 
factors, if they accomplish the supposed needed requirements to be judged credible. 
Those definitions of credibility are assumptions on which the research is based; they are 
not questioned, discussed or verified in the field of the research.  
Can the results of a research be sure if the assumptions at the base of it are not? What is 
the relationship between the definitions produced by theorist and the actual perceptions of 
credibility by readers? If the researches mean to analyse how users evaluate the 
credibility of a product, is not a matter of consequence to ensure that the categories used 
by researches are the same used by users? It is just in this direction that our research will 
deal with the issue of credibility. 
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2. The aim of our research 
 
Being readers the judges of news products credibility, it is of primary importance to 
know what factors make up their concept and perception of credibility. 
In order to test the credibility of different media and products or to compare the 
credibility of different media, researchers have used surveys (as the Large Study:  B.J. 
Fogg, 2002. How Do People Evaluate a Web Site’s Credibility?) basing on definitions of 
credibility, given in terms of believability, trustworthiness, expertise, accuracy and 
completeness. 
But what if the readers define it in a different way? 
Do people always mind factors such as authoritativeness of the journalist or the channel, 
quotation of sources, clear distinction between economical and informational purpose?   
What we want to question is the accepted definition of this concept, investigating the 
readers' perspective on this subject, to find out whether they really perceive credibility the 
way researchers and theorists suppose them to do, analysing credibility’s factors in both 
print and net media from the readers’ point of view.   
The choice of these two media has been led by the fact that there are differences between 
online news and other more established news media such as television, radio and 
newspapers. Online news can be reported at any time. The newspaper, by contrast, is 
limited to when people obtain the hard copy. Theory and several studies have found 
marked differences between these media, like James C. Foust writes “unlike a newspaper 
or magazine, the Internet has unlimited ‘space’ for information. For example, a print 
newspaper cannot practically provide the full text of a court decision just because it 
would be too expensive to print the extra pages […]” (Foust J.C., 2005, pp.11).  
Referring to the topic of credibility, Flanagin and Metzger (2000 cited by Salwen, 2005, 
pp.149) investigated perceptions of Internet information credibility in comparison to 
other media. They concluded that the Internet is as credible as television, radio and 
magazines, but not newspapers.  
Assuming that, differently from these studies, we are not going to compare the grade of 
credibility of these two media, our goal is focused on finding out: 
1. How do readers define news credibility in Print and Net media? 
1.1. What factors make any news credible in the perceptions of the readers? 
1.2. Do these factors change between Print and Net media? 
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3. Credibility’s phenomenon  
 
3.1 Definitions of credibility 
 
Firstly we are exploring the credibility’s phenomenon in the perspective from which 
scholars have said and found out in previous studies.  
Media credibility and believability are often closely related and used interchangeably at 
times in the literature. In accordance to the Stanford University report on "What makes 
websites credible?" credibility can be defined as believability: “Credible people are 
believable people; credible information is believable information. In fact, some languages 
use the same word for these two English terms”. 
Credibility and believability can be considered as synonyms, so that something that is 
credible is what offers reason or evidence to believe in, or what is within the range of 
possibility. So, if it is believed, it is considered to be true or honest. 
Believability is a factor in the credibility of a source or medium. Meyer (1973 cited by 
Salwen, 2005, pp.150), for example, narrowly defined credibility as whether or not a 
newspaper was believed by its readers.  
Researchers are continuing saying that “credibility is a perceived quality; it doesn't reside 
in an object, a person, or a piece of information. Therefore [...] one is always discussing 
the perception of credibility.” (Fogg B.J., et al., 2001, pp. 61-62) 
The majority of researchers indicate to constitutive elements of credibility: 
"Trustworthiness [...] is defined by the terms well-intentioned, truthful, unbiased, and 
so on. The trustworthiness dimension of credibility captures the perceived goodness or 
morality of the source. 
Expertise [...]is defined by terms such as Knowledgeable, Experienced, Competent, and 
so on. The expertise dimension of credibility captures the perceived knowledge and skill 
of the source". (Ib.) 
But Media credibility is a complex concept and different researchers have used a wide 
range of approaches to evaluate it and understand its components.  
The addition of online news to the list of sources of information available to the public 
has led to concerns about its credibility as well as its perception by the public as a news 
source in relation to establish, more traditional news sources. 
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As new mass communication technologies have appeared, research has turned to 
investigate perceived credibility and components of audience attitudes that comprise 
those perceptions. Interest in newspaper credibility may have peaked in the late 1980s 
with a number of national studies, but the media credibility issue has recently been 
revived with the involvement of newspapers and television in Internet and Web-based 
news services.    
“Newspaper credibility is seen to be based in balance, honesty, and currency. However, 
newspapers, to offer credibility, must be perceived to be balanced in storytelling, 
complete in providing information, objective, fair, accurate, and unbiased. They must 
also be honest in their presentation of news, believable, and trustworthy. 
The online news credibility seems to relate to the nature of the Internet as a medium that 
transcends borders and time zones. It also has a potential to be explained by an 
acculturation process of Internet users (who are actually more educated), which makes 
them more aware of, more interested in, and/or more receptive to international news” 
(Salwen, et al., 2005, pp.160). 
3.2 Measures of news credibility in previous studies 
 
The past studies have offered different scheme to measure credibility. 
Sundar (1999, cited by Salwen B., 2005, pp.150) developed a credibility scale applicable 
to both print newspapers and online newspapers. He found a striking similarity between 
the factors' structures underlying receivers’ perceptions of print and online news. He 
claimed that this similarity makes it possible to use the same scales for different media, 
which he described as a “boon” to researchers. (Salwen B., et al., 2005, pp.150) 
Sundar has also determined that subjects rated stories with direct quotations from sources 
to be significantly higher in credibility and quality than those without. (Ibidem)  
Kiousis (1999 cited by Salwen B., 2005., pp.150) measured online news credibility by 
asking respondents to assess whether online news is factual, is concerned with making 
profits, invades people’s privacy, is concerned with the community’s well-being. 
Flanagin and Metzger (2000, cited by Salwen B., 2005, pp.151) used single-item 
measures in studying the credibility of Internet information. They operationalized 
credibility as a multidimensional concept built from five traditional components found in 
the literature: believability, accuracy, trustworthiness, bias, and completeness. Differently 
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Wanta and Hu (1994, cited by Salwen, B., 2005, pp.151) used believability and affiliation 
indexes to evaluate media credibility. The believability index was built around media 
manipulation of public opinion, getting facts straight, dealing fairly with all sides of an 
issue, and separation of fact from opinion. Affiliation was measured with concern for 
community well-being, watching out for readers’ interests, and concern for public 
welfare.  
Salwen (2005, pp.156) in his study, lists 12 items, focusing on traditional credibility 
components: trustworthiness, currency, bias, fairness, reporting the whole story, 
objectivity, honesty, up-to-date, believability, balance, accuracy and timeless.  
 
4. Methodology of the report 
 
For our project sampling process we have chosen an approach by Mugo Fridah ([online] 
http://www.socialresearchmethods.net/tutorial/Mugo/tutorial.htm) who asserts that a 
stratified sample is obtained by independently selecting a separate simple random sample 
from each population stratum. A population can be divided into different groups maybe 
based on some characteristics or variables like income or education. 
In accordance to the author, the choice “will depend on what you want to know, the 
purpose of the inquiry, what is at stake, what will be useful, what will have credibility 
and what can be done with available time and resources. With fixed resources which are 
always the case, you can choose to study one specific phenomenon in depth with a 
smaller sample size or a bigger sample size when seeking breadth.”  
We planned to use a qualitative approach, using depth interviews on a sample of 4 
people, which we thought was the right number to test two variables: age (youths and 
adults) and education (secondary education, higher education). The choice of these 
particular variables is associated to the assumption that just these would have influenced 
the approach of respondents to the media and, as a consequence, they would have had 
effects on their definitions of credibility. In accordance to different sources, age and 
education are indicated as important, if not the most important, factors influencing the 
media consume of people. 
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The Italian Censis1, in his “36th Report on the social situation of the Country” (2002 
[online] www.censis.it), states: “The two factors that most of all incide on the habits of 
getting in touch with media are age and education. The more you are young and educated 
the easiest is to access to a rich mediatic diet”. 
The Pew Research Center for the people and the Press found out from a quantitative 
study on Americans News habits “a wide variation in news consumption patterns among 
people of different generations, genders, races and education levels. Among these, age is 
by far the greatest factor affecting Americans' attention to the news”.([online] 
http://people-press.org/reports/display.php3?PageID=567) 
 
4.1 Why we have chosen a qualitative approach 
 
The objectives of the research which lead to the decision of a qualitative or quantitative 
set up of an examined issue are fundamentally different. To put it very simply: 
quantitative research can tell us a little bit about many people, while qualitative research 
can tell us a lot about a small group of people, or as James Carey has formulated it, it 
represent “a process of making large claims from small matters,” (Valerie Frissen & Yves 
Punie, pp.74) and our aim is that to go in depth in the concept of credibility. 
Moreover,  if the theoretical starting point of a qualitative or quantitative project is said 
to be  "basically different: a qualitative design is often used when there is a little a priori 
theoretical knowledge; the objective is to build empirically-funded theoretical views on a 
specific, still quite ‘obscure’ phenomenon" (Ib.), 'the pioneer' purpose of our research, 
meant to explore, without any grounded hypothesis, constitutes another reason why we 
have chosen a qualitative approach. 
Choice also aware of "The nature of the data that are collected". "In quantitative research 
[...] data can be put on a ‘quantitative continuum’, while qualitative data cannot. 
Quantitative research uses for instance pre-structured questionnaires, leading to answers 
                                                 
1 Censis, Centre for Social Studies and Policies, is a socio-economic research institute founded in 1964. 
For more than thirty years, Censis has provided research, consulting, evaluation, and proposals in the basic secors of society, including 
welfare, territorial networks, environment, economy, local and urban development, public administration, media and culture. Research 
is commissioned primarily by Ministries, Regions, Chambers of Commerce, business and professional associations, banks, private 
companies, and international organisations, as well as various European Union programmes. 
 Over the years, Censis’ activity and cultural presence has earned it a recognised role and authority, as indicated by growing 
appreciation by economic and social observers, entrepreneurs and institutional actors, and by both the Italian and foreign press. 
(www.censis.it, english version) 
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that are easily quantifiable, while qualitative research uses in depth-interviews with open 
ended questions, leading to long and detailed answers, or participant observation"(Ib.) 
and the method we considered useful and we planned to use perfectly fits in this 
description. 
 
In spite of this, the theoretical knowledge we had about the issue of credibility before our 
research, was mostly scientific and related to quantitative studies (see Fogg, 2002., pp.61-
63; Salwen et al., 2005 pp.147-161), whose factors have been used and compared with 
the ones obtained investigating the credibility factors from the readers prospective.   
4.2 Why we have chosen qualitative interviewing 
 
We have chosen the method about which the researchers give such a message: an 
interview is not an easy option, contrary to the view that such interviews (depth  
interviews) are little more than everyday conversations which “everyone could do”.  
Interviewing is one of the most widely used data collection methods, also in media and 
communication research. Qualitative interviewing is difficult intellectually, practically, 
socially and ethically, and that all researchers should be aware of the kind of challenge 
they are taking on in choosing to use this method. Furthermore, this kind of interviewing 
is greedy of resources: it’s heavily consuming of skills, time and effort, both in the 
planning and conducting of the interviews themselves, and in the analysis of the products. 
Indeed, qualitative interviewing has become such a commonplace that it is often taken to 
be the “gold standard of qualitative research” (Silverman, 2000: 291-292, cited by Mason 
J., 2002, pp.82) 
A commonsensical justification for this fact is that “the best way to find out what the 
people think about something is to ask them” (Bower 1973, cited by Mason J.,2002, 
pp.84). 
But going more in depth, the qualitative interview agrees with:  
1 Our ontological position (defined in "people's knowledge, views, understandings, 
interpretations, experiences and interactions are meaningful properties of the social 
reality which your research questions are designed to explore" Mason J., 2002, pp.63-65). 
According to our project, the respondents are supposed to express their opinion about 
their views, understandings, experiences ect. about credibility' s factor about the Net and 
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Print media news. We have chosen this way also to reach the goal as much as possible, 
what is to say to get to know individual credibility’s factors about different news 
channels said by our representatives.   
2. Our epistemological position, "position which allows that a legitimate or meaningful 
way to generate data on these ontological properties is to talk interactively with people, to 
ask them questions, to listen to them, to gain access to their accounts and articulations, or 
to analyze their use of language and construction of discourse. Meanings and 
understandings are created in an interaction, which is effectively a co-production, 
involving researcher and interviewees". (Mason J., 2002, pp.63-65) 
We thought that, from the psychological point of view, a person feels freer and can 
express him/herself more openly in a dialog conversation than in a focus group among 
many other people. 
The interactivity during the interview is a crucial aspect for us to get deeper in the 
concepts and perceptions about the credibility and factors which create it. We kept a 
close watch on how the people navigate the web sites (Yahoo and BBC news sites) and 
how they read the newspapers (which kind of articles are relevant for them to read first, 
do they read only titles of the articles or reads ads ect.). 
3. the idea of qualitative interviews as a "chance to give maximum opportunity for the 
construction of contextual knowledge by focusing on relevant specifics in each 
interview". "If the topic of the interview is a social process which operates situational" as 
we deem ours to be, we needed "to ask situational rather than abstract questions, or taking 
'one size fits all' structured approach".(Ib.) 
We have structured questions for interviews, but also during the interviewing process 
we’re going to let the interviewee to express wider their opinion or take a look on a 
concept of a different aspect about the credibility and how they approach credibility in 
both medium. In this case the depth interview is a better method comparing with 
questionnaire for our project because: 1) the aim is to find out particular credibility’s 
aspect said by the interviewee(s); 2) to get to know the statements of mentioned 
credibility’s factors; 3) to investigate deeper and detailed opinions about the particular 
print and online news products (we had the newspapers and a chance to show the BBC 
and Yahoo online news channels during the interviews). 
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4. Social explanations and arguments laying emphasis on depth, nuance, complexity 
and roundedness in data, more likely to be acquired with interviews rather than with "the 
kind of broad surveys".(Ib.) 
The interview is to be based on an informal talk between interviewer and interviewee and 
will be designed to have a fluid and flexible structure, and to allow researcher and 
interviewee(s) to develop unexpected themes about the actual concept – everything 
around credibility. 
 
4.3 Our interviews 
 
The main structure of the interview - specific topics and issues - to be asked in relation to 
any of the main structure sections: 
 
?            Introductory explanation of the research 
?            Question about personal characteristics 
?                reading habits 
?               Print Media VS Net Media 
?            Comment on two Print Media products at a first sight 
?            Comment on the two Print Media products after having read them 
?            Comment on two Net Media products at a first sight 
?            Comment on the two Net Media products after having read them 
 
(see appendix I for a guide) 
The respondents were not only asked to give a definition of credibility in abstract terms. 
We planned to infer this definition from the points they would have spontaneously 
touched, the factors they would have mentioned during the interview. We planned to 
investigate their perceptions from the way they were talking about the topic, their free 
associations and the aspects they would have stressed the most. 
In order to achieve this goal, we based our interviews on the Prominence-Interpretation 
Theory. 
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4.4 Prominence – Interpretation Theory 
 
Explaining how people assess credibility 
We have used this theory also in our project as we conceded that maybe our respondents 
might not know the products before. Prominence appears at the beginning, then other 
times during the interview, whenever a person makes judgements about the product and 
is able to evaluate it, creating personal credibility’s criteria and factors. According to this 
theory, the second step is – Interpretation about the particular product (two newspapers 
and two web sites which we have chosen). 
The theory is shed light on how people assess the credibility of Web sites, yet the 
application of this theory goes beyond Web sites, extending a wide range of credibility 
assessments.  
Prominence – Interpretation theory posits that two things happen when people assess 
credibility: 
1. a person notices something (Prominence) 
2. a person makes a judgement about it (Interpretation). 
If one or the other doesn’t happen, then there is no credibility assessment. The process of 
noticing prominent elements and interpreting will usually happen more than once when a 
person evaluates a Web site, with new aspects of the site being noticed and interpreted 
until the person reaches satisfaction with an overall credibility assessment or reaches a 
constraint, such as running out of time. 
Prominence      x        Interpretation  =   Credibility Impact 
Prominence – it’s an element’s likelihood of being noticed, of being perceived. It stands 
to reason that in order for an element on a Web site to affect a person’s credibility 
assessment of the site, the person must notice the element. If it is not noticed, the element 
has no impact on credibility assessment of the site.  
What effects Prominence? 
1. involvement of the user – motivation to process and ability to process; 
2. content of the Web site (news, health, sports ect; informational vs transactional) 
3. task of the user (seeking information, seeking amusement, making a transaction 
ect.) 
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4. experience of the user (with Web, with subject matter, ect) 
5. individual differences (need for cognition, learning style, literacy level, ect.) 
 
The factors that effect Prominence include those that describe the user (e.g. involvement, 
experience, and individual differences) as well as factors that describe the context (e.g. 
task) and the artifact under examination (e.g. content of the site). There are likely to be 
other factors not listed above.  
Interpretation – it’s a person’s judgement about an element under examination. The 
interpretation component is the user’s evaluation of an element, good or bad; this 
includes the user inferring motives and competency to the element’s source. For example, 
a user may interpret a broken link on a Web page as a sign that the site has been 
neglected – or that it was not carefully created in the first place. In either case, the broken 
link will contribute to a lower credibility perception of the site.  
What effects Interpretation? 
1. assumptions in user’s mind (culture, past experiences, heuristics) 
2. skill/knowledge of user (level of competency in subject matter) 
3. context (e.g. environment, norms, expectations) 
4. user goals (e.g. to find out information, to make a transaction). 
A key point is that the context of interpretation matters – the user context, the task 
context, the element context, and more. For example, if a person at work is looking for 
the best airfares online and is in a hurry, she will likely interpret a pop-up ad quite 
negatively because of being on a hurry and a person doesn’t want to be distracted. 
However, if the same user is relaxing at home and leisurely browsing travel sites for 
vacation ideas, a pop-up ad might offer welcome information.  
The credibility can be tested and evaluated in several ways: 
• Surface credibility – relates to Prominence 
• Reputed credibility – relates to Interpretation (based on assumptions) 
• Referred credibility – relates to Interpretation (a type of assumption). 
As our goal is to investigate how people assess credibility in online news, this theory is a 
relevant for building up the schematic model for the interviews. During the interviews we 
provide two net sites to respondents. They might charge with the Prominence more than 
one, every time when they evaluate the credibility of product. Also Interpretation can 
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appear several times, while respondents assign to element and interpret that, categorizing 
good or bad, credible or not. 
 
4.5 The products we have chosen 
 
Our respondents will be placed in front of four products which will provide us with a 
concrete base on which to start the conversation interview. 
Print Media -International Herald Tribune and The Daily Mirror 
Net Media -BBC news and Yahoo News 
 
In both cases the choice is explained by our intention to provide the readers/respondents 
with two products which present some differences. These differences lay on the plan of 
the supposed grade of reliability that some different news-products have as an intrinsic 
quality, belonging to distinct categories with precise characteristics in the layout, in they 
why the deal with events and, as a consequence, in the  way they are perceived by 
readers. Part of our investigation has concerned on whether or not people are able to 
perceive this different implicit nature. 
In the Print Media category we have chosen the International Herald Tribune and the 
Daily Mirror. The former is widely acknowledged as belonging to "qualitative press", 
authoritative and famous all around the world, and structured with six columns each 
pages, sober lay-out, big size, following the classic broadsheets style; while the latter can 
be associated to the "Yellow Press" category, widely defined as a popular and 
sensationalist newspapers because of its strong appeal to readers' feelings through 
melodramatic images and articles, and its distinctive tabloid format with breaking news  
illustrated as an entertaining, and often sensational and scandalous material. Mass Media 
Dictionary refers to the tabloid concept with explaining that “a small format newspaper 
characterized by extensive pictorial matter and sensational stories.” (Terry Ellmore R., 
1996., pp.588) 
Similarly, the reasons that lead us to the choice of BBC news and Yahoo news are of the 
same sort: the former is the Web correspondent of a famous and authoritative TV 
channel, the latter a General Portal, widely famed but generally not known as a Source of 
News. That is the informed choice about the Yahoo news site. It’s supposed that people 
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have bias and stereotypical assumptions about the name of such a website, more known 
and used as search engine and provider instead of informative source. The truth is that 
Yahoo, collecting information directly from Agencies (i.e. Associated Press, Reuters) and 
other news websites (i.e.www.latimes.com, usatoday.com), provides deep, serious and 
authoritative information. In this way we wanted to verify if the opinion of the 
respondents is biased or reflected on the actual evaluation of the website. Moreover, we 
wanted to verify if, as Kiousis (cited by Salwen 2005, pp.149) deems, Internet is 
considered as credible as TV, however less credible than newspapers. Even though BBC 
is mainly known as a TV channel but Yahoo is primarily a Net channel, this should not 
influence our respondents’ answers. The number of products we used during the 
interviews is two, in order to allow a comparison, without making the respondents feel 
overloaded and bothered, which would have probably happened subjecting them to more 
products and which, most of all, would maybe have negatively influenced their answers, 
bothering them too much.   
We think that this way will work better than a quantitative multiple-choice survey, where 
the respondent is asked to choose in a small alternative of options, which are suggested to 
him/her. On the one hand this way would probably make the respondent think about 
aspects that he/she would not spontaneously mention. On the other hand he/she would not 
be able to introduce his/her own comments, arguments, elements, maybe different from 
the ones chosen by the researchers. 
Therefore another qualitative approach, such as a focus group, would allow a mutual 
influence among the respondents, potentially conforming their answers, including factors 
such as shyness, predominance of opinion leaders, etc., without letting us the possibility 
to discover what, for each of the respondent, is important to define credibility, what are 
the differences among the definitions. 
5. The analysis  
5.1 Long Qualitative interview: Stages of analysis 
 
Our four depth interviews have been analyzed with a reference to McCracken’s 5 stages: 
1. In the first stage of analysis the investigator judges individual utterances with 
little concern for their larger significance. At this stage, the investigator acts much 
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like an archaeologist sorting out important material from unimportant material 
with no attention to how the important material will eventually be assembled. 
2. All the observations are examined, one in relation to other. All logical relations 
should be kept in mind, not only those of identity and similarity, but those of 
opposition and contradiction as well.  
3. By this time in the analytical process, the main focus of interest has shifted away 
from the main body of the transcript. Reference is now made to this transcript 
only to confirm or discourage developing possibilities. The object of the study is 
observations and the pieces of the text from which they sprang. The general 
outlines of the interview should now be apparent.  
4. The judgement part. At this point the investigator is not thinking about how the 
general point bears on any of the other parts of the interview. 
5. The last stage calls for a review of the stage-four conclusions from all of the 
interviews that have been undertaken for a project. It is time to take the themes 
from each interview and see how these can be brought together into theses.  
(McCracken, 1988., pp.43-46) 
  
5.2 Analytical comments 
 
This section presents the overview on the 4 depth interviews. We follow the interview 
analyses guide (see appendix I) obtaining the significant material of interview 
transcriptions (see appendix II). In order to make our analysis clear, relevant and 
understandable, we are going to follow the structure of the interviews, pointing out the 
factors which come out from each section, comparing each interview with the others and 
then, whether possible, linking our findings with the theories we have found relevant for 
the study. 
5.2.1 Information about the interviewees  
The analysis part is based on the results achieved from our four depth interviews. The 
interviewees were selected randomly on condition that they represent the two different 
variables we wanted to investigate: age and education.  
Patrycja- stands for the category – young, higher education 
Lea – young, lower education; 
  15
Karen Margaret represents – adult, higher education; 
Andy – adult, lower reputation 
 
5.2.2 Part I 
After a small introduction about the purpose of the research, the respondents reported 
their general reading habits on news media. Even if some of them acknowledged other 
media (Karen Margaret mentioned more than once television and radio; Lea – teletext), 
they were asked to focus on Print and Net Media.  
Most of them, three of four, showed a quite deep experience with news reading. Lea, 
Karen Margaret and Andy, who are from Denmark, said to read news every day while 
Patrycja, who is from Poland, admitted: “Not so often” (I.1, p.V, l.10). The remarkable 
consume of newspapers by Danish respondents can be explained by the high diffusion 
rate of newspapers in Denmark (300 copies/ 1000 inhabitants)2. The three previous 
interviewees use to read a qualitative Danish newspaper, the Politiken and two free 
newspapers (Metro Express and Urban). Considering that only Andy indicated one of 
them (Urban, I.4, p.XXXVIII, l.1) as his favourite one, their reading is associable to the 
accessibility of the products.  
Accessibility is defined as “attribute to be easy to meet or deal with”3, and the three 
Danes explained that they read these newspapers because they easily find them. Lea said: 
“[…] when I go to work, you can find these newspapers at the station, in trains […]” (I.2, 
p.XIX ,l.13-14), highlighting instead the expensive price of Politiken as an obstacle to 
accessibility. Karen Margaret says “when I go by train and then, ok it’s there and then I 
read it” (I.3, p.XXVI, l. 22), Andy says: “every day at the same place in Copenhagen I 
get Urban and Metro Express […]” (I.4, p.XXXVIII., l.15) demonstrating that 
accessibility is an issue influencing readers’ choices, issue that has been discussed also 
later, comparing Print and Net Media. As well as free press, Net Media is said to be often 
chosen because of its accessibility. Patrycja asserts her preference for Net Media (I.1, p. 
VIII., l.24) and says “it’s very easy right now to just go on the Internet and to see 
whatever you want and you don’t need to buy several newspapers to look for some 
information you need, you have just a computer and you can find everything you need” 
(I.1, p.VIII., l.26-28) while Andy, though not giving his preference to any of the two 
                                                 
2 Censis from www.gandalf.it 19th May 2005 
3 www.dictionary.com  
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media (I.4, p.XXXVII, l.10), admits “if I have to choose …I cannot say…I have access to 
Internet at work and at home, so it’s the easiest way.”(I.4., p.XXXIX, l.4-5) 
However, not all respondents’ preferences seem to be lead by accessibility. On the one 
hand Lea doubtlessly asserts that she prefers the print instead of net media and she is the 
only one who connects that choice to credibility. She says “because everybody can put 
something on the Internet. It’s not like in my newspaper, the one I read – there are 
journalists and there is an editor who selects kind of the things. That’s really more 
credible than the Internet you can say because everybody can put what ever they want. 
And it doesn’t necessarily make it true or something like that.” (I.2, p.XXI, l.25-28). In 
accordance to Lea the uncertainty of authors and sources make of Internet a less credible 
and trustful media. On the other hand, Karen Margaret shows some doubts on looking for 
information on Net and she concedes “that should be specific news and if I cannot get all 
of the newspaper or the radio. Then I would turn to the Internet getting the news there” (I. 
3, p.XXVI, l.15-16). Her preference is for Print Media and it is lead by habits: “it’s a 
matter of habits and it’s also because, at work when I use the computer, I use the 
computer a lot and then I want to relax from the computer and I can do that by reading 
newspapers […]” (I.3, p.XXVIII, l.18-19). 
At the question about their favourite products, we noticed that our reports variables, age 
and education, appeared not to be always relevant in determining readers choices. Despite 
adults are supposed to be more influenced by live-long habits, Andy showed to consume 
different type (Net and Print Media and Tabloid and Qualitative Press) of media products, 
while Karen Margaret is quite consistent in choosing specific product. Similarly, most of 
times high educated people are supposed to be more interested in news while we 
observed contrasts with our previously mentioned expectations in two of the four 
interviews. Lea, representing the low educated-young showed to be very skilled in news 
reading, expressing her opinion and evaluating, while Patrycja, high educated-young, 
referred preferences for other type of media products, not associated with news, but 
entertainment and  female magazines. On the other hand low education has probably 
influenced Andy’s preferences for Tabloid and Free Press.   
Asking them to specify how they approached for the first time their favourite product, we 
discovered that three of four respondents are influenced by advisors, friends (Patrycja, 
I.1, p.VII, l.14; Lea I.2, p.XX, l.26 )or parents (Andy, I.4, p.XXXVIII, l.18). 
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While we observed that all the respondents found some difficulties in defining the 
concept of credibility before having approached any text, Patrycja during all the first part 
doubt on the questions, admitting once that she did not understand asked questions, 
asking several times to repeat the main idea of questions.  This allowed us to reach the 
conclusion that, although answering in some way, she was most of all expressing her 
general preferences and taste, more than speaking about credibility in news. 
As Schweiger (1998, cited by Salwen B, 2005, pp.148) pointed out that credibility 
becomes an important heuristic for content selection at a time of information overload. 
Kiousis (1999, cited by Salwen B., 2005, pp.149) found news credibility perceptions to 
be influenced by media use and interpersonal discussion of news, we associate Patrycja’s 
incapability in, not only defining, but also understanding the concept of credibility, to her 
scarce experience with news reading. She showed to be not overloaded at all and to 
seldom approach news media indeed.  
The other respondents associated credibility of news to some different factors: 
Lea is not linking credibility concept with truth and objectivity of news, aware of the fact 
that all news has been written by a journalist, who has a personal point of view on events.  
“I read the news and I don’t take them for granted like and I don’t say this true and this is 
not because, it’s just a journalist who has written the news and it’s their point of view of 
the situation […]” (I.2, p.XXI, l.3-5). She oppose credibility to economical aspects, when 
business interests are linked to news, she judges them “not credible at all” (I.2, p.XXI, 
l.9) and, as  an example of credible news, even though not "really objective" (I.2, p.XXI, 
l.5), she mentioned interviews. (I.2, p.XXI, l.7). We can infer that, in spite of the high 
skill in news reading and the awareness of what is behind news demonstrated till know 
and in all the interview still give Lea a believable impression of reality, as something not 
mediated, coming directly from the source, apparently without the mediation of the 
journalist, who is one of the element that mostly affect her concept of credibility. 
Truth, reputation and ethos are two factors coming out from Karen Margaret’s and 
Andy’s interview assert that credibility of news is related to the “face-validity” of a 
newspaper, which depends on crossed judgment among media about their attention in 
referring  Karen Margaret' truth (I.3, p.XXVIII, l.2-3) but also on interpersonal 
discussions and intrapersonal reflections.  Andy speaks about the qualitative paper 
Politiken, compared to Danish and English Tabloid Press, arguing that Politiken is more 
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serious and correct because “there is a respect, a reputation to be maintained.” (I. 4, 
p.XXXVIII, l.26) The fact that ethos  related comments came out from the two 
respondents who belong to the category of adults, show that issues as ethos and 
reputation are probably linked to the age and the fact that their knowledge is based on 
lifelong experience because of certain and proficiency in dealing with several media 
products.  
 
5.2.3 Part II 
After investigating on reading habits, respondents were asked to address to the news 
product we have chosen, being demanded to answer about them after a first sight. The 
same request was accomplished, in two different moments, both for print media products 
(The International Herald Tribune and The Daily Mirror) and net media (BBC News and 
Yahoo News). 
About Print Media products: 
None of our four interviewees had deep reading experience with the two newspapers we 
presented them, only Karen Margaret had read sometimes the Herald Tribune, while three 
of four just knew the name of the products because they “have heard about it on other 
news media” (I.3, p.XXIX, l.9) like television or other newspapers, as sources of 
information, “It’s because they are on the television or on the internet …There are 
references to these papers – according to Herald Tribune or Daily Mirror – yes, I know 
the names.” (I.4, p.XXXIX, l.17)  
Even if respondents were not familiar with these newspapers, it is interesting to notice 
how three of them (the three Danes) were able to categorize the products as belonging to 
Qualitative Press or Tabloids, and this may depend on their level of experience with news 
media: Andy was easily able to compare the papers we provided him with the ones he 
usually reads “[…] Herald Tribune is more like Politiken and this (Daily Mirror) is more 
like BT or Ekstrableddet” (I.4, p.XXXIX, l.17-18). Respondents were able to associate 
the products with the general categories of “Yellow Press” and “Qualitative Press” and, 
even though the categorization seems to be induced by the lay-out aspect (presence of 
more text in Herald Tribune, (I.2, p.XXII, l.6;  I.3, p.XXIX, l.13; I.4, p.1, l.19) and 
picture on the front page of Daily Mirror (I.2, p.XX, l.5; I.3, p.XXIX, l.13), respondents 
immediately recognised the categories as specifically characterized in terms of content 
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and typical readership, although with different attitudes. As they were asked to give their 
opinion on the products, affirming that, between the two, Herald Tribune is the most 
credible, we could observe a sort of climax in absoluteness of their judgments: Lea 
strongly asserted that “[…] intelligent people read this one (Herald Tribune) and people 
who really don’t care about news, just entertainment – read this one (Daily Mirror)”. (I.2, 
p.XXII, l.7-8), Andy thinks that “ the picture (Daily Mirror)…says everything about this 
paper…” (I.4, p.XL, l.1) and Karen Margaret affirmed that “[…] on Herald Tribune there 
are much more words…and this front page (Daily Mirror) ehehe…it speaks much more 
to your feelings than to your intellect”. (I.3, p.XXIX, l.13-14) While the lapidary 
judgement of Lea is likely to be linked to her young age, the age of Andy probably 
determined his bigger experience and the character of obviousness of his assessment but 
it is probably the social roles that Karen Margaret covers, that oblige her to assume a 
politically correct attitude, which will last during all the interview.  
In brief, the ways the three Danes interviewees have evaluated this first-sight credibility 
seem to be strictly related to their ability in categorizing news products following the 
scheme of their experience. 
Absolutely different elements have emerged during the interview with Patrycja. She 
firstly referred to have no experience with both the two papers, however showing to 
know the name of Daily Mirror because heard it “[…] just somewhere”. (I.1, p.IX, l.11). 
When asked to judge the first sight credibility she gave not pertinent answer, still 
confirming our supposition on her problem in understanding the concept of credibility. 
She was the only one who indicated Daily Mirror as the most credible, adducing reasons, 
like lay-out aspects such as size and colours. But going on in saying that these aspects 
make the Daily Mirror more comfortable and, so, the one that she liked the most, she 
proved that she was still speaking about her preferences and not about credibility. (I.1, 
p.XII, l.21-23).  
About Net Media Products: 
All the respondents affirmed to know the two shown websites. Lea and Andy say that 
they use them both for news, Patrycja used BBC in the past and knows Yahoo mostly as a 
search engine, while Karen Margaret, according to her scarce habit with the internet as a 
source of information, proved problems in reminding her experience with them, although 
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she had some. All the four interviewees related the fact they know BBC to the existence 
of the homonym TV channel, and Yahoo as a well known search engine. 
As well as reputation influence their agnition, it demonstrates to play a role in the 
perceptions of the credibility of these two websites. It is exactly this issue of reputation 
that lead all the interviewees to say that BBC News is the most credible between the two. 
(Andy specifies: “I don’t know how much I trust it but I think that BBC is more trustful 
than Yahoo” I.4, p.XL, l.25). As motivation, Lea asserted: “[…] defined that the internet 
things aren’t credible and Yahoo is obviously on the Internet and BBC is not. Because 
BBC you can find on TV […] Yahoo wouldn’t be something I would like to use for 
seeking information” (I.2, p.XXII, l.24). Andy explained the widely acknowledged 
reputation of BBC with the fact that “they can make some good advertising, commercial 
for themselves and because you have seen their name on television” (I.4, p.XL, l.21-22)  
What emerged from these considerations is that BBC is not perceived as a proper net 
product, but above all as an appendix to the famous television channel. We can link the 
last consideration of Lea with what she affirmed in the first part (I.2, p.XXII, l.22-23). 
The presence of an editorial staff and an editor behind a newspaper make her sure of what 
she reads, that what she finds is credible; on the contrary she doesn’t think she can find 
the same elements on the Internet. She doesn’t think that most of all the net media have 
their own editorial staff even if BBC news is likely to have one distinguished from the 
one dealing with the television channel. If on the one hand it is confirmed that the 
credibility of newspapers is usually rated higher than the one of Internet news products, 
on the other hand Kiousis (1999 cited by Salwen B., 2005, 149) affirms that  online news 
are usually rated more credible than in television, which we did not verify in this case. 
Probably this can be explained by quoting again this theorist, when he asserts that “the 
credibility rating of a medium is associated with its use” (cited by Salwen B., 2005, 149) 
as Lea approaches much more often print media and television than the web for 
collecting news. 
A small element to be noticed in one sentence above quoted is that Andy is speaking 
about trustworthiness. (I.4, p.XL, l.25) 
Similarly to what came out with the print media analysis, Patrycja seems to behave in an 
inconsistent way compared to the Danes: even if she attributed the bigger rate of 
credibility to BBC as the other respondents did, she explained her choice through a 
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different approach, mentioning the issue of habits (“[…]  I never look for information, for 
news on Yahoo […] I have somewhere in my head that Yahoo is just for this and the 
other pages are for this.”(I.1, p.X, l.31-32) instead of reputation. 
As we noticed in the first part of the interview and for what concerns Print Media, she 
kept on referring about her preferences, instead of credibility in net news products (“[…] 
I prefer BBC news” (I.1, p.XVI, l.24) 
 
5.2.4 Part III 
After being acquainted with the four news products and having evaluated what of them 
look the most credible at the first sight. Respondents were asked to read one article from 
each product. We suggested them to read as they are used to and express themselves 
during reading or skip some parts, if they feel like doing that. Two of the four 
respondents (Andy and Patrycja) skipped some parts of the articles. Patrycja didn’t finish 
reading the Yahoo article, she admitted “[…] it’s too long… Yeah, just now I don’t feel 
like reading all of this.” (I.1, p.XV, l.26-27) but Andy in particular did not read any of the 
articles completely, affirming not to interested "at all" (I.4, p.XLI, l.3) in the topic of 
newspaper article, and probably finding some language barrier in reading news in 
English. He did not finish either the web articles, but he did not give any reason about it. 
Despite he didn’t read the whole article, he was able to evaluate and commenting 
credibility factors from both articles . 
About Print Media products: 
All the respondents affirmed that Herald Tribune article was to be considered more 
credible. So, while The Danish respondents were consistent with what they said in the 
second part, Patrycja seemed to have changed her mind (we will go more in depth in this 
topic later on).  
What confirms Lea's judgement given before reading is the fact she perceived Daily 
Mirror article as too subjective. After having read both articles, she realized that the 
author of Daily Mirror article is Gordon Brown, which is significant considering that he 
was mentioned in Herald Tribune as Labour Chancellor of Exchequer.  This highlight the 
attention she paid both to what was said in the articles and the author's name. As well as 
Lea, and differently from Patrycja and Andy, Karen Margaret paid attention to the name 
of the writer ( "[...] the other article is one person, one key person, actually speaking to 
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the British people" (I.3, p.XXX, l.23-24) linking this to a problem of trustworthiness (I.3, 
p.XXXI, l.3). Attention and the efforts to verify the source are probably connected to the 
experience in using that medium.  However, just like Lea, all the respondents indicated 
the matter of Objectivity VS. Subjectivity, as relevant to decide the credibility of an 
article. Patrycja explicitly said: "[...] this one (Daily Mirror) [...], that's very subjective. 
That one (speaks about Herald tribune) was more objective for me [...]" (I.1, p.XIII, l.24-
25), while Karen Margaret and Andy, however not pronouncing the words objectivity and 
subjectivity, referred to this matter (Karen Margaret: "[...]if I trust this article or believe 
what it's said, it would mean that I would trust Gordon Brown, this person [...]" (I.3, 
p.XXXI, l.1-2); Andy: "In the Daily Mirror they try to make it personal. "I say this to 
you". But the Herald Tribune "These are the facts"" I.4, p.XLI, l.22-23). The issue of 
objectivity is often related to the perceived character of factuality of the Herald Tribune 
article.  Patrycja observes: " The way they were writing about the information, it was 
very factual [...]" (I.1, p.XIV, l.21). Also Andy refers about factuality, asserting: "[...] the 
Herald uses facts and the Mirror uses like threats [...]" (I.4, p.XLI, l.17) later connecting 
this aspect to how detailed is the given information: "[...] they are telling exactly about 
how many electors they have asked for this survey..." (I.4, p.XLI, l.28-29) 
The issue of reputation came out also from this third part, although declined in different 
ways. On the one hand Lea, whose attitude kept on being quite categorical, expressed a 
clear refusal towards Daily Mirror, affirming she would not even read the article in it 
because of the newspaper appearance (layout and front page, I.2, p.XXIII, l.11). On the 
other hand, Karen Margaret referred to predictability as an issue that can go together with 
credibility. If, while consuming a news product, she finds that she can believe what it 
says she will rely it. We have noticed a correspondence between the way they elaborated 
the concept of reputation and the attitude they had towards the matter of news reading 
and credibility. As we have already said, Lea showed to be absolute and categorical in all 
her judgements demonstrating that she has structured the negative reputation of Daily 
Mirror on biases, while Karen Margaret tried to be politically correct and linked her 
position towards the Daily Mirror to a reputation built on experience. 
At the last question, when asking if they would have read these products again, only one 
interesting element came out. All respondents affirmed that they would read again the 
Herald Tribune, the one they judged more credible. 
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A significant element to highlight is the attitude of Patrycja, who realized just in this last 
part of the interview that she was asked to speak about credibility and not about her 
general preferences. This can also explain some cues which could contradict each others: 
she clarify in this part that, when in the second part of the interview she mentioned the 
complex language of Herald Tribune as something that leads her taste to Daily Mirror, 
she was speaking about her preferences instead of credibility. For the first time she 
mentions reliability (I.1, p.XIII, l.17) attributing it to Herald Tribune, defining it as "a real 
newspaper" in accordance to three main aspects: big size, clearness and factuality (I.1, p. 
XVII, l.24-28). 
About Net Media products: 
Differently on what came out in the second part of the interview, when all the 
respondents were attesting the highest grade of credibility to BBC News, in this third 
part, after reading, all of them found some difficulties in deciding which one was the 
most credible. It is probably because of these difficulties that we can say this has been the 
most productive section of the interviews. 
When asked to rate the credibility of the two web articles all respondents showed to be 
embarrassed. The reasons of this embarrass came out to be different. Once again Patrycja 
can be distinguished from the Danish interviewees. Patrycja´s embarrass, that in the 
interviews is signalled by the frequent use of conditional verbs (I.1, p.XIII, l.4-7) and 
contradicting answers (I.1, p.XVI, l.7-10), seems to be connected to the fact she has being 
speaking about the wrong topic for more of the half of the interview and she is not really 
comfortable with the matter of credibility, probably because of her lack of experience in 
news reading. The Danes' embarrass is due to the fact that none of them expected to find 
a good-quality article in site like Yahoo (which articles were in each interviews taken 
from Associated Press) and this disoriented them. They all expected BBC to be surely 
more credible then Yahoo, their opinion being biased because of reputation. In some 
cases this reputation lies on two elements: firstly BBC News has a highly structured ethos 
due to homonym television channel and, to Lea in particular, the fact that Yahoo is only 
on the Internet, medium that she considers less credible in general and there is no 
sureness on what "they (Yahoo) are standing for" (I.2, p.XXV, l.9); secondly Yahoo is 
not perceived as a news channel but mainly as a search engine.   
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Although this does not prevent them to admit that: "they are the same [...]" (I.4, p.XLII, 
l.19), "I believe them both" (I.3, p.XXXIII, l.29) and even "if I didn't know the name of 
the channels, I would say that Yahoo is more credible", this admission will not drive 
them to change their preferences or actual attitude.  
When asked whether in the future they would have visited again these sites for 
informative purpose, they all, Patrycja included, affirmed they would not have changed 
their habits. While in the case of Patrycja, reputation built on experience will lead her to 
keep her habits, in the case of the other three respondents reputation will also make them 
keep their reading habits, but their concept of reputation is built on the Ethos of the BBC 
brand. 
Apart from this, we found some more interesting elements defining credibility: 
The factual elements of news was mentioned again by Patrycja when she said: "Just 
Yahoo was more detailed" (I.1, p.XV, l.7), even though asserting immediately after she 
preferred BBC ( "[...]it gave me a better overview of what happened to have short 
information" I.1, p.XVI, l.9-10) and by Andy as well, who paid notable attention to 
details, saying "They say the same number of people they have freed from the jail, 23, in 
both stories. I believe they are telling facts" (I.4, p.XLII, l.23-24) 
Lea kept on demonstrating quite high skills in news reading, showing her awareness of 
news making process. Already mentioned the fact that the presence of a journalist always 
compromise the perfect objectivity, she refers to the way, through layout and editing 
techniques, news can be presented as more appealing. Inversely to what came out from 
the Large Study: "How do people evaluate a Web site credibility?" (Fogg, 2002), where 
amateurism was judged as a factor compromising credibility, in the perspective of Lea, 
professional techniques of editing and appealing layout go against credibility, being them 
perceived as 'tricks', instruments to manipulate readers' perception and shift it far from 
what is really relevant (from  the content to the form). The age of Lea probably plays 
again a relevant role in the extremism of her judgements. 
Also referring to layout, Andy judged BBC site as more professional but denied that this 
aspect has some effects on "the trust of the paper " (I.4, p.XLIII, l.3-4), on which the 
content covers the most relevant role. Differently he admitted that "[...]if there have been 
any advertisement here it would have lowered the trust..." (I.4, p.XLII, l.29). A fact to be 
highlighted is that he speaks about trust, not credibility of the paper. 
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Patrycja, although saying she did not pay so much attention to it, asserted: "I prefer as 
BBC news that there are no ads". (I.1, p.XVI, l.24). However, on this topic, it has also to 
be signalled that no one spontaneously spoke about, and probably noticed, the issue of 
advertisement and the influence of commercial aspects on web news credibility. But this 
does not collide with what affirmed by B.J. Fogg ( 2002) "Advertisements are especially 
harmful to a site's credibility if they lead a user to believe that the site's content is swayed 
or controlled by the advertisement or that the site is connected to the advertisement and is 
itself trying to sell the user something." So, this is likely to happen when the 
advertisement is noticed by readers, which is clearly not in this case.  
A case apart is Karen Margaret, who, in the last part of the interviews, showed to be tired 
and no more interested in the questions. It is for this reasons that her affirmative answers 
to our questions cannot really be considered significant. What can be relevant, is the fact 
she spoke about interviews, as Lea did in the first part of the interview speaking about the 
general concept of credibility, but completely disagreeing with her. In accordance to 
Karen Margaret the fact "[...] they have small interviews, like small spots, [...] it could be 
wrong, it could be just something that they have invented themselves". Another 
interesting element, if compared to what she asserted about Print news, is that she thinks 
that the writer of the articles has not the same importance in the two media and this is 
linked to her experience with that medium. She explained"[...] Because I'm not used to 
read articles on websites, but I would presume that if I used websites more often than I 
do, yes, I would..." (I.3, p.XXXIV, l.14-15) and this agrees with the theory Flanagin and 
Metzger (2000 cited by Salwen, 2005), in accordance to which, the amount of experience 
using the Internet and how an individual perceived the information were associated with 
efforts to verify online information.  
6. Findings 
 
6.1 Findings from previous studies and ours 
 
As we have been extremely analytic during the phase of analysis, in this section we are 
going to briefly report the findings which came out from analysis, comparing them, 
whether possible, to grounded theories.  
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Findings related to the actual influence of our chosen variables are quite controversial: 
? On the one hand Age seems not to influence all our respondents, in structuring 
precise and defined habits, on the other hand it showed to influence them determining a 
bigger role of reputation in leading their choices. Moreover we observed that the young-
low educated respondent, was the best in defining the concept of credibility and 
evaluating newspapers and websites  That contradicts B.J.Fogg theories, which assert that 
age variable is relevant for evaluating Web sites, younger interviewees are supposed to be 
"harsh, while older ones are more tend to be more like experts in rating sites".  (Fogg 
B.J., et al., 2001, pp.65) 
? As well as age, our findings according to education variable are contradictory with 
expectations. Our assumption was that higher educated people are more aware and their 
media approaching methods are well-grounded and more critical but, in our findings, it is 
the young-lower educated, compared with all others, showed the deepest abilities and 
categorizing skills while evaluating media products.  
? The use of the medium is relevant for our respondents. Our findings maintain to 
Kiousis developed aspect about the use of the medium; he asserts “news credibility 
perceptions to be influenced by media use and interpersonal discussion of news.”(cited 
by Salwen B, 2005, pp.149).  
? We found out that online news are sometimes less credible than print but always less 
credible than TV. All respondents recognized the BBC web site more credible than 
Yahoo because of well-known TV channel, whose credibility was never questioned, even 
thought the most of them recognized the quality, accuracy of the article published on 
Yahoo websites. These findings are contrary to what asserted by Flanagin and Metzger 
(2000, cited by Salwen B., 2005, 149), whose conclusions asserted that the Internet is as 
credible as television, radio and magazines, but not newspapers. 
? All our four respondents acknowledged the relevance of reputation.  
Even after reading articles and presuming to admit that somehow Yahoo articles were 
value equal, the most credible channel is BBC because of brand name and reputation, 
confirming B.J. Fogg observations about reputation: "If a user has dealt successfully with 
the site previously, knows someone who has, knows of the site’s large following, has 
heard good things about the site, or at least has heard of the brand name, the site may be 
perceived as trustworthy".(Fogg B.J., 2002, pp.39)  
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6.2 Credibility and Choice: our explanation 
 
In none of the studies we approached to, as background knowledge for our research, we 
have found theories or explanations, which relate the evaluation of credibility with 
readers' choice of news products. 
Through the analysis of our respondents' assertions it came out that whether a news 
product is perceived as more credible than another, this is not linked with determining it 
as their favourite one. The issue is made clear if we notice the inconsistence between the 
evaluations of credibility and their news product choice. Differently it is reputation that 
determines indeed both the credibility and the choice, as explained by the following 
scheme.  
 
 
7. Answering our Questions 
 
As we expected referring to the Prominence-Interpretation Theory, the use of concrete 
instruments to structure and lead the conversation/interview helped our respondents to 
point out the factors which determine credibility. In front of concrete products, the 
respondents noticed some elements and elaborated them rating the credibility of 
newspaper and websites and in general defining what builds their perception of the main 
concept of our research. Consequently, we can assert that we observed the two moments 
Prominence and Interpretation to occur, as the theory itself affirms, more then once 
during the interviews, revealing several factors in both the two media.  
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These factors allowed us to answer our questions: 
 
7.1 How do readers define news credibility in Print and Net Media? 
 
The readers do not actually define the issue of credibility. In front of the direct question: 
What are the factors that make news credible? No one of them was able to answer clearly 
and with sureness, listing the main factors. 
The main reason is probably that the issue of credibility is not one that people use to 
think about, however we think it is extremely important for whoever approaches to news.  
The majority of them was able to point out few factors about their opinion of credibility 
only when evaluating the news products we provided them. From the factors they 
mentioned it seems that credibility is seen not only as a synonym of believability, but 
mainly as trustworthiness: they find credible what let them conceive 'I trust that what is 
written in this article is near to the reality'. 
Easier for them was to mention factors during a less abstract conversation. 
 
7.1.2 What factors make news credible in the perceptions of the readers? 
Our respondents have been dealing with the issue of credibility in different moments and 
ways. Their answers can be collected into three main group: 
Primarily, the ones defining the concept of credibility in general; 
Secondarily, the ones defining credibility in Print Media; 
Finally, the ones defining credibility in Net Media. 
 
During the all interview, when asked to define credibility in general and/or in front of 
more concrete questions, 11 factors (table, appendix III) were pointed out: economical 
aspect, objectivity, factuality, truth, product categorization, certainty of author and 
sources, reading habits, reputation, layout, direct quotation, advisor role.  
The economical aspect was only mentioned in the general definition of credibility and 
was only negatively associated to credibility, said to reduce it. 
Layout and Direct quotations turned out to be controversial, for someone affecting 
credibility positively, for someone else negatively. 
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Objectivity and Truth were judged as having a positive, or neutral effect (no effect) on 
our respondents perceptions of news credibility. 
Factuality, product categorization, certainty of author and sources, habits and advisors 
role positively influence the grade of credibility. 
A case apart is the reputation factor, which has been declined in three different ways: 
reputation of the medium, reputation of the category and reputation of the product and it 
is obviously referred as leading credibility judgements both in the positive or negative 
direction. 
 
7.1.3 Do these factors change between Print and Net media? 
However the grade of credibility attributed to the two media is sometimes perceived as 
different, there seems not to be differences between the way our respondents defined the 
concept between Print and Net. 
Eight of eleven factors were mentioned in association with both the categories of 
products; the three remaining factors were: economical aspect, objectivity and product 
categorization. 
As said, the economical aspect was only mentioned referring to general definition of 
credibility and never associated with one of the two media. 
Objectivity was not indicated as a relevant factor for what concerns Net Media, but this is 
likely to be explained by the fact that, for some of our respondents, objectivity is not 
distinguishable from factuality. 
The categorization of products appeared only in Print Media because it is still difficult to 
define well-distinct categories applicable to news websites. 
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8. Conclusions 
Through investigating, referring to several scholars' findings about credibility concept in 
different media, and doing our qualitative study, we obtained useful results to answer the 
main problematic questions of the report.  
However we have come up with the cognition that our the choice of variables was not 
successful for our investigation. During the research we concluded that these variables 
didn’t help respondents to define the credibility concept, most of all education came out 
to be not significant. Instead of education we suggest to choose nationality or/and 
experience as variables to find out deeper differences among respondents. 
On the one hand, the grade of experience seemed to be the most important factor to make 
readers able to firstly perceive, then evaluating, the credibility issue; as we found out, the 
more a person has a structured habit with news media, the more his/her definition of 
credibility is detailed and deepened, fitting the one given by theorists. On the other hand, 
we noticed that in some Countries the diffusion of news products is much wider than 
other places: in the cases we analyzed, the respondents who seemed to be more aware and 
able in defining the issue of credibility come from Denmark, where people use to 
approach news products much more often than in other Countries. 
Differently from previous quantitative studies, we grounded as one of the main intentions 
of our research the will of let the respondents evaluate the issue of credibility without 
suggesting them any category or aspect that could determine it. In fact we assumed that 
for such an abstract concept, any suggested definition could work as an enlightening idea, 
a reason to reflect about it. This is of course not consistent with what happens in 
everyday life, where nobody is helping us with news sense-making processes. 
All this said, the categories we have found as important for defining credibility are 
highlighted also by B.J. Fogg and Salwen, as mentioned during their quantitative 
researches. It has to be said that they present many other aspects we did not find as 
relevant (i.e. currency, up-to-dating, customer servicing...), but we think it depends on the 
fact that those are not strictly linked to the definition of credibility we unearthed, that was 
more commonsensical, but probably closer to the real one people develop.  
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9. Perspectives 
As we have asserted in the introductory part, our effort of investigating the issue of 
credibility in readers' perception through a qualitative approach represents one of the first 
contacts in the research literature, while all previous studies were quantitative. This was 
for us a huge and stimulating challenge, leading us to proceed through our research work 
with the appropriate caution and pondering every single choice we made, but finally 
reaching findings which we consider extremely interesting, very often in accordance with 
widely acknowledged theories. 
Nevertheless we are perfectly aware of the fact that, being our project meant to be 
restricted in six weeks, our approach to the research and the analysis were conditioned by 
our deadline, while the relevance of the issue would definitely deserve deepening and 
further convergences. 
It would be interesting, for example, to accomplish the investigation on a larger group of 
interviewees and change the variables we have chosen for sampling (age and education), 
with others which have come out, from our study, as more relevant in determining the 
definition of credibility, such as the grade of experience with news channels or the 
nationality of the respondents.  
We also think it would be interesting to expand this research to other fields of study: in 
fact, the issue of perceiving and evaluating credibility is not relevant merely for the 
Audience Research or the Ethnography of Media, but also (i.e.) for Sociology or 
Psychology, deepening on whether the way people perceive news influences their daily 
habits (see Barry Glassner's "The Culture of Fear"), their consuming attitude and their 
perception of what is truth. 
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Appendix I 
Guide to the Depth Interview 
 
1. Introduction: 
Our project has the aim to investigate news credibility in print and net media.  
We want to find out the factors that make news credible in the perception of the readers 
and compare this tow media. 
During the interview we will ask you to take a look at two newspapers and two websites. 
Feel free to read and navigate the way you prefer and you are used to, for as long as you 
want. 
 
General Reading Habits: 
1. How often do you read news, and which medium do you read more? 
2. What newspaper/website do you usually read? 
3. Does it happen sometimes that you change?  
4. If yes: What with? Why do you change? Having read more than one, what makes the 
one     you prefer your favourite one? 
5. If not: Why you do not change? 
6. How did you start to read that one? 
7. Can you explain what makes news credible in your opinion?  
 
Print VS Net Media: 
1. (Recalling the first question) You have said that you prefer (product), so we can say 
that you prefer print/net media instead print/net media? 
2. Why? What are the factors that influence your preference? 
(If the Interviewed find some difficulties suggest: is it because of 
habits/credibility/accessibility...) 
 
2. Comments between the two products before reading:  
(Occurring both for Print & Net Media) 
1. Do you know these products? How do you know them? 
2. Have you ever read them? 
3. Which would you say is the most credible? 
4. Could you explain why? 
 
3. Comments between the two products after reading: 
(Occurring both for Print & Net Media) 
1. Do you still think this is more credible than the other one? 
2. Why? / Why not? 
3. What factors make this product more credible for you? 
(If the Interviewed find some difficulties suggest: design, lay-out, navigation, references, 
updating...) 
4. Do you think you will read these products in the future? 
5. If yes, Why? 
6. If not, Why not? 
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Our interview structure consists of three parts: 
1. General reading habits and Questions about Print vs Net media 
The main keyword of the research ‘credibility’ is a complicated concept and might be not 
clear enough from the first time respondents hear it. We started interviews with more 
general and easy answerable questions to make the people feeling comfortable and not to 
feel insecure. Relaxed atmosphere favoured by a cosy brunch we offer to interviewees, 
and not invasive questions, promote better understanding and interaction between 
interviewer and interviewee. Before each interview we explain to our respondent the aim 
and the structure of the interview.  The main guidelines for the questions in the first part 
are the frequency in reading different net and print media products, whether or not they 
change media products or keep consistency, the origin of the reading choice of particular 
newspapers or/and web sites and also the first general question about the news credibility, 
in order to test their capability of managing with this matter before to the approach to the 
media.  The questions of the first part of the interview help us to analyze how the 
consistency and changeability media products, frequency of reading and approaching 
different news products influence the credibility’s factors in general. Moreover, the 
inquiries about their preferences and reasons which explain them, are meant to evaluate, 
whether credibility is perceived as an important issue, in which extent people perceive 
that it affects their choices of media product. 
After asking about general reading habits and their perception of the credibility concept, 
we investigate their preferences on the two different media and what are the factors that 
influence them.  Since one of the points that made the matter of credibility so actual is the 
appearance of the Internet among communication technologies which have revolutionize 
the journalistic profession and idea of news itself. The absolute freedom which has 
characterized the internet since the very beginning has questioned the security of that 
medium, where everyone is able to upload all kind of information without specifying 
source and that is not under the control of any State authorities. This has favoured many 
researches about its credibility, above all compared to the so called “traditional media”.  
In asking to our respondents whether they prefer Print or Net Media, we want to lead 
them to this kind of considerations: to assert, only if they think so, that they don’t trust 
that medium and why, going on in explaining the credibility factors we are looking for.  
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2. Commenting the two print and net media products before reading 
After the first part dealing with introduction of the research, media consume habits of the 
interviewees the conversation/interview is based on a concrete topic. Taken in front of 
two media and four products the respondents are asked: 
First of all to clarify their experience with them; Secondly to take a quick look at them; 
Finally to indicate the most credible between them and explain the reasons of their 
choice. 
In this way we mean to lead them to mention the factors that, in general, define their 
concept of credibility. 
The arguments which support the decision to have a "before Reading" section originate 
from the supposition that not all of them would be perfectly accustomed with all the four 
products but that, even not having experience with them, respondents would probably be 
able to approximately judge their credibility, probably under the influence of the "ethos" 
factor.  
(Just in order to test the relevance of this factor and verify if a change occurs after a real, 
practical experience with them, they have been asked again, in the third moment, to 
express their opinion about credibility of the products.) 
It is already from the second phase of the interview that we expect the two moments 
described by B.J. Fogg in the Prominence – Interpretation (see Fogg B.J, 2002., pp.85) 
occur.  
In front of the newspapers/websites they notice some elements for instance likeability of  
the front page' picture, the size of the newspaper, the length of the articles (Prominence) 
which will allow them to assess the grade of credibility of the products in a second 
moment (Interpretation).  
Not only Surface and Referred credibility will be evaluated but also Reputed credibility, 
which is linked to bias, ethos, categories socialized during their long, more or less direct 
and aware, experience as media consumer. 
Asking "why" and observing their difficulties in answering we are supposed to test if 
these assertions are "automatic", non-reflected, or are instead grounded on a previous 
reflections of them.  
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3. Commenting all four products after reading 
After having appraised the two products of each medium at the first sight, interviewees 
are asked to go deeper in these, browsing through them and reading two articles. This 
way we want to compare if there are some changes after another Prominence and 
Interpretation has occurred as a Reputed credibility and Referred credibility both 
referring to the assessments by respondents during the second part of the interview. 
Besides, with the first question we investigate whether or not their first opinions are 
confirmed by their experience, evaluating this way if their primary assumptions were 
based on bias or ethos related to some brand names. 
Furthermore we ask the interviewees to express what factors determine their hierarchy of 
credibility. This is extremely relevant if compared to the definition of credibility they 
answered in the first section of the interview: it would express the distance between the 
descriptive layer and prescriptive one, that as to say if the way they define credibility fits 
the way they evaluate it. 
Finally we ask them whether or not, after their approach to the products, they will read 
them in the future (of course only if they firstly said that they were not used to do it). This 
would lead us to understand if the evaluation of credibility has a role in defining readers' 
preferences, and moreover if credibility considerations have the power to overpass 
structured reading habits or bias. 
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Appendix II 
 
I.1 
The interview takes place in the Roskilde University Communication department. 
It’s the 10th of May afternoon.  
The interview is leaded by Paolo, Signe and Barbara. 
The interview lasts 59'07"  
The interviewee - Patrycja 
Patrycja is 23 years-old, Polish, and she studies psychology at the university. 
She represents in our project the category: young, higher education. 
 
Paolo (later in the text P): What about our aim? Our goal is to investigate news 1 
credibility and most of all factors that make the reader perceive news as credible or not, 2 
and we are investigating that in both media – print and net. So, during the interview we’ll 3 
ask you questions about your reading habits and approach the news and then we’ll show 4 
you two newspapers and two web sites and we’ll ask you something about them (before 5 
reading them). Is it ok? 6 
Patrycja (later in the text Patr.): Till now it’s perfect.  7 
P: So, first about your reading habits – how often you read news, which medium do you 8 
read more, I mean, print media or net media. 9 
Patr: At first maybe how often. Not so often, but I wish I was reading more often. But if 10 
I’m reading, I think I choose net media, all the stuffs – the information in the internet and 11 
also TV news on the internet. I read more in the internet than print news. But it depends 12 
on the aim of the information, because if I want to get some knowledge about what’s 13 
going on in the world, then I use an internet but if I want some like a lady’s knowledge 14 
(ok, that’s not exactly knowledge but such a kind of information), then I prefer my 15 
favorite magazines and I read them. 16 
P: I see. So, if you prefer net news. Speaking about news aspects – do you have some 17 
Patr: yeah, mostly that is one of our polish one, most common – the most famous in 18 
Poland. Then I use Google, of course.  19 
P: so, you look also for news in the Google channel. 20 
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Patr: yes, I do. 1 
P: does it happen sometimes that you change the product which you are reading. So, you 2 
said that you are reading the polish site but maybe sometimes you change it with 3 
something different. In part you have already told me that if you want different news, you 4 
look for some more web sites. But speaking more generally about news and information, 5 
so, do you usually read that polish one or you change this habit? 6 
Patr: well (a pause) I don’t know if I understand the question, you mean if I use only this 7 
one page for specific information and if I want another kind of information, I go to some 8 
more. 9 
P: no, I just mean if you want to read some news about Poland and somewhere else, so, 10 
sometimes maybe you change the site. The question is – do you sometimes change that 11 
site you are used to read for some other one? 12 
Patr: Oh, yes, of course, I do so. If I’m looking for some more detailed information, then 13 
I look for information in several web sites. For example, right now here, I look also for 14 
some information in English, so, I use some more web sites. 15 
P: I see. So, you have read more than just one as you said. And what are the factors that 16 
make the polish one, your favorite one, the best? I mean why do you usually visit that one 17 
when you want to approach the news? 18 
Patr: mmm (a big pause) 19 
P: I don’t know. That’s the matter, well, of course, you are polish. For me is the same, I 20 
usually read the Italian ones. 21 
Patr: yes, you have your web sites and you use them, but if I’m supposed to think about 22 
some factors hypothetically which make me to prefer that web site not another one, then I 23 
think that the structure would be quite important, the more clear it is, the better. Because 24 
when you have one page and you can see that the information is well written, then you 25 
can see all the information just in this one page. That’s a clearness of the web site and the 26 
colors. They can’t be very pale, but (is searching for a word) mmm, how to say – more 27 
(Signe says – colorful) yes, colorful but also more rough. 28 
Can I say so? 29 
P: yes, of course. Is there something that needs to catch you attention also with the 30 
layout? 31 
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Patr: yes, some pictures, for example, very not provocative but if there are some 1 
provocative pictures, your attention that goes there. 2 
P: how did you start to read that site? Like somebody told you about the site or is just 3 
maybe the most famous in Poland or you were just looking for news in Google and you 4 
found that’s your favorite one because, well, I don’t know why. 5 
Patr: mmm, I don’t know if that’s the most famous one in Poland because there are also 6 
other one which I don’t like so much. For me there is too much information in one page. 7 
So, when I just switch it on and the letters are so small and there are so much of them, so, 8 
I just don’t know where to go and what’s going on. That’s why I prefer this one.  9 
P: ok. And so, how was your first approach with this site? 10 
Patr: well, (pause, thinking) I can’t remember. (Paolo: that’s not a problem, that’s ok) 11 
That was just so obvious, like, you know, when I got internet for the first time, we were 12 
searching for some things – what’s there and there – this page, that page and this one is 13 
better. I think that most of my friends use this one.  14 
P: I see 15 
Barbara: is it just a web site or the correspondent of some medium, I don’t know, some 16 
print newspaper, or something… 17 
Patr: no, it’s more like a web site, information web site. Of course, you can just use it for 18 
some e-mails or something like that but… 19 
Barbara: so, you discovered just going around the internet, surfing or… 20 
Patr: …no…mm (Paolo: well, if you don’t remember, it’s…), yes, I really don’t 21 
remember. It’s so obvious.  22 
P: that means it was not so important the surfing question. But what I was asking, the 23 
brand of the web site is just a site, is here also a print one product of this site? Oh, I’m 24 
maybe not clear enough, is the same name for the newspaper or it is just on the net? 25 
Patr: no, it’s just a web site, like a Yahoo, Google, all these web sites. 26 
P: ok, this was the first part about your habits. The last question is a little bit more about 27 
your own opinion on what makes news credible – if you can just say the news is credible 28 
because of that! 29 
Patr: so, then it would be, as I said the colors the web site use, and (a small pause) the 30 
structure, mmm...I don’t know what else could be, maybe… (Signe says: you mentioned 31 
the clearness), yes, that’s the structure and within the structure the web site is, the better, 32 
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and some maybe order of the page, I know this is here, that here and it’s always like that 1 
(Paolo: yes, that’s clearness).  2 
P: and if you have to speak about the real, like the soul of the news, not related with the 3 
specific medium, if you have to speak only about the credibility of news. 4 
I don’t know if you understood my question – in the sense that when you approach the 5 
news what is like a wide matter, you have to define the opinion about the credibility, 6 
about these news what’s the main aspect inside the news that makes you feel credible 7 
about the news. 8 
Patr:  so, you mean the topic? 9 
P: no, I mean the inner aspect of the news. It’s like the soul of the concept when you hear 10 
about news, in your opinion what makes news credible? You answered the same about 11 
the online news, the polish site, that’s layout, clearness, colors. But if you have to speak 12 
more generally – the concept of news, what makes them trustworthy in your opinion? 13 
Patr: oh, maybe when they are somehow related to, I don’t know if I understood right, 14 
my personal life, mm, I don’t know if I got the idea.  15 
P: no, it’s ok, you know there are no right or wrong answer, just your perception. 16 
Patr: (continues) the important fact could be, for example, the topic, the main topic. So, 17 
if the topic is interesting and maybe sounds like something not so normal, unusual topic 18 
and connected with some my feelings or interpersonal...mmm... 19 
P: yes, it depends a little bit on your own interests in the specific moment. Ok. So, you 20 
said that you prefer that polish web site of news information, so, we can say that when 21 
you want to, in some way you have said it already, but I just if I understood right – so 22 
when you have to approach news, you prefer net media instead of print media. 23 
Patr: yes 24 
P: Could you explain why? Just why you prefer that. 25 
Patr: the most important is – it’s very easy right now to just go on the internet and to see 26 
what ever you want and you don’t need to buy several newspapers to look for some 27 
information you need, you have just a computer and you can find everything you need. 28 
The easy way of getting information and I think that’s the most important fact, because  I 29 
don’t know what else I could say about that. 30 
P: No, I think so. I think it is enough. 31 
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Ok, now we are going more deeply with the newspapers and with the websites. Let's start 1 
with the newspapers. First, we have chosen these two newspapers, which are the 2 
International Herald Tribune and the Daily Mirror. 3 
Do you know these two newspapers? Have you ever heard about them?  4 
Patr: mmmm 5 
P: Just from the title, I mean. 6 
Patr: Yeah...Maybe Daily Mirror but not the other one. 7 
P: The International Herald Tribune. Ok. How do know...for example how have you 8 
heard about Daily Mirror? It´s just a voice, I mean, maybe they have spoken about it 9 
somewhere 10 
Patr : Yeah...just somewhere...  11 
P: Ok. I see. So, you have not read them. Ever 12 
Patr: No, I don´t have experience with them 13 
P: Ok. Just at the first sight. Which one would you say is the most credible? In your 14 
opinion, without thinking so much, I mean, just when you look at them for the first time 15 
Signe: Yes. Taking a short look and... 16 
P: Just say: This one or that one 17 
Patr: Yeah...I think that this one. (Pointing at DM) 18 
P: Daily Mirror looks like more credible 19 
Patr: Yeah 20 
P: Could you explain, like, why do you think that? 21 
Patr: It´s smaller 22 
P: Yes 23 
Patr: And the first page is...there is something, there is just one information and you can 24 
get, look, for others over there. Of course, I like, also I like when there are some 25 
information on the first side and then I can just read here and I don´t need to go further. 26 
 But I don't like the size of this (HT), it´s very big 27 
P: Yes...so it´s more comfortable 28 
Patr: Yes. It´s like a book or something.  29 
P: Yes. Ok. 30 
Patr: And colors are also. As I said before 31 
P: Ok, let's do the same with the websites. We have chosen BBC news... 32 
 X
(Patr. stands up and goes closer to the computer) 1 
I don´t know, if you know them, just take a look at the main page. We have chosen BBC 2 
news...(Paolo shows BBC news web page) And Yahoo news...(Paolo shows Yahoo news 3 
Web page). So...The same question. If you want, of course, to shift between them. 4 
Patr: Ok (Patr. goes in front of the computers and looks the two pages) 5 
(Patr. goes back to seat) 6 
P: Did you know these two products before? (Patr. agrees) You knew both? 7 
Patr: Yeah 8 
P: Ok. And do you know how did you get in touch, did you know these products? 9 
Patr: Yes. Yahoo I...it's so common that everybody knows it and everybody uses it but  I 10 
used it more for  searching  some information, something for just my knowledge, not like 11 
news around the world. And BBC news it is more getting information about...world news 12 
and so on. 13 
P: So sometimes do you use these sites? 14 
Patr: Yes. BBC news. 15 
P: So you know it because you have used it,  16 
(Patr agrees) 17 
P: Not because it is like the net from the most common, I don´t know, maybe the channel 18 
in television. 19 
Patr: Also. I think it is connected because, if I can remember my first experience with 20 
BBC news, it was because I was looking for some information. Not in English...not in a 21 
polish website and, of course, where can I go? CCN or BBC. So it was like... 22 
(Paolo agrees) 23 
P: I see. Which one would you say is the most credible between those two?  24 
Patr: mmmm...It is gonna be hard to say because it depends as I said on the aim of my 25 
searching but I think I prefer BBC news. 26 
P: I see...Could you explain a little bit why? I know the questions are always more or less 27 
the same because, as I told you at the beginning, we have this comparison between Print 28 
Media and Net Media.  29 
Patr: Yeah. I know. It´s just, I don´t know, difficult to say why because I never look for 30 
information, for news on Yahoo...I don´t know, it is just like I have somewhere in my 31 
head that Yahoo is just for this and the other pages are for this. 32 
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P: Yes, no problem. So, it is question of habits, you have used BBC news so, of course 1 
you believe more in that one.  2 
Patr: Yeah 3 
P. Ok So now... 4 
Signe: Now we will start reading...Now You just, you have to feel free and to look 5 
through both papers and then, for not asking to read the all paper,  6 
Patr: It will take ages 7 
Signe: Yes, it will really do late evening. We have suggested you to read just one article 8 
from each paper. From the Herald Tribune we would like you read this one, this article, it 9 
is not so long, and from the Daily Mirror this one and we can tell you, before you read, 10 
that both are on the same topic. It is about election in the UK so...that is why we can keep 11 
consistence. Feel free to look the paper and then say your comments and what you think, 12 
what you like of these newspapers and what notes, and also maybe about these credibility 13 
factors. 14 
Patr: Ok...so now I should start reading? 15 
P: Yes, as if it would happen that it comes up to your hands...I mean...If after reading a 16 
few pages you're not interested in going on, it's more than legitimate... 17 
Patr: Ok...oh...I hate this size (everybody laugh)...ehehe...and especially when I'm on a 18 
bus or somewhere (Paolo agree) reading a newspaper, or when I go just outside and the 19 
wind it's...ehehe..It's all over me... 20 
P: At least, we were considering before, that in Italy the biggest newspaper, big like this 21 
one, are not even glued like this one 22 
Patr: oh...Yes, actually we have also not glue... 23 
P: yeah, it's something that can help you. 24 
Patr:  Yeah...(5 sec.) So, it was this one from Blair... 25 
Signe: Yes 26 
P: Yeah, just a very normal read...I mean...we won't 27 
Patr: eheheh...You won't ask me to sum up later...eeheh (everybody 28 
laugh)...(3sec)...so...what is it about Blair...? Ok, but...It will take a time eheheh 29 
Sig: That's fine so just... 30 
(She is reading both papers) 31 
Sig: would you like some biscuits? 32 
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Patr: oh, thank you, now I can feel like at home. 1 
P: you want some tea? 2 
Patr: no, thank you, I have water. 3 
The reading process is finished after (while Patrycja is reading Paolo, Barbara, Signe are 4 
silently discussing about practical questions and take a look in notes, which question 5 
could be worth to discuss more deep) 5:17 minutes. 6 
Patr: well, I’m ready. 7 
Signe: Ok...and this one will be…mmm, here you start and here you finish. 8 
Patr: so precisely, ok. Ehhhhmmmm (Patrycja is reading – while she is reading, she is 9 
not speaking but concentrating just on the reading process - the second article from the 10 
Daily Mirror is finished after 4:05 minutes.) 11 
P: I know that the matter of the article is not such an interesting but the matter is not 12 
related with our investigation, it’s just related what you have found more credible. I mean 13 
not interesting but just credible. Before you said that the Daily Mirror is more credible 14 
than Herald Tribune, so, after you have read both, you would say the same things or 15 
something else? 16 
Patr: it can be difficult to say just base on only this one article. For me it was easier to 17 
read this one (she points to Daily Mirror) not the first one. It was more understandable 18 
than that one (points to Herald Tribune), that one was more not scientific language but 19 
more political and so on but this was simpler one. So that I could understand better. So, 20 
probably if I would like to understand better what I read, I would choose this one (DM)... 21 
I don´t know...but I think that this newspaper is...(1.7sec) a better organized (HT), I 22 
would say...It's like...maybe it's also because of the size, that is bigger, so you can...see 23 
better what's on it (Paolo agree)...but in this one (pointing DM)..It was more like...messy 24 
for me (Paolo agree)...It's not so...organized this, here (DM) you have this kind of 25 
information, then sports at the end of course...but this (HT) it's kind of...you know where 26 
you are.. 27 
P: Do you think it's because, for example here (HT) there's a title on the top of the page 28 
(Patr agree) 29 
Patr: Yeah...I think it's important, that.. 30 
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P: So you would say that...also this time it's a matter of lay-out, you just prefer the fact 1 
that this is bigger, they have more space so they don't have to...put everything on the 2 
page...something like  this (pointing DM) 3 
Patr:...Yeah, maybe...but I would say that...If the organization like this (HT) would be in 4 
such a size (DM), then I would prefer these one (HT)...Because this one...If the 5 
organization of all the information would be in such a smaller size...I would prefer this 6 
organization because it's not so messy for me, here (DM) too much information, I think, 7 
on a one side...And...yeah...there are Too Many 8 
Signe: And what do you think about here...where, you see...ads are almost in every page.. 9 
Patr: Yeah...too many pictures...too many details...or something liker that...here it's 10 
more...But, of course, it’s not what I understand or not but just what makes me to prefer 11 
this one to that one. Yes? 12 
P: I see. But if we speak more...After you have read some information about actuality, in 13 
this case the information about the election process in Great Britain and you would say to 14 
somebody and to yourself or some other – you trust to this one or the other one paper 15 
(Paolo points to both papers). 16 
Patr: I would say that this one is more reliable (points to Herald Tribune) than the other 17 
one (points to the Daily Mirror).  18 
P: you mean the Herald Tribune? 19 
Patr: yes, yes. 20 
P: Herald Tribune this is more credible than Daily Mirror. 21 
Patr: yeah, this one (she is browsing the Daily Mirror page by page) is for me like, 22 
mmm, we have one like this in Poland in polish and all the information that is there, 23 
that’s very subjective. That one (speaks about Herald Tribune) was more objective for 24 
me, I would say.  25 
P: maybe before I didn’t express myself very well, you were speaking about the 26 
credibility before when you said that you would say Daily Mirror is more credible or you 27 
were speaking about your preferences.  28 
Patr: mhmm, but speaking about the credibility it’s connected somehow also with my 29 
preference, isn’t it...? 30 
Barbara: that one was reliable before, as you said and now, after reading, you think the 31 
same? 32 
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Patr: before I just said that this one (Daily Mirror) is better because of the size, it’s more 1 
colorful and so on. 2 
Sig: well, that was just a visual aspect. 3 
Patr: yeah, visual and my first experience with this newspaper. Then when I read, I 4 
compare both these papers, I would say that this (points to Herald Tribune) is a real 5 
newspaper. 6 
P: I mean you are right saying that of course the credibility and the preferences go most 7 
of the times together but, as we are for our aim investigating more in credibility, it is 8 
good that you said that you look for colors and layout aspects if you have to choose 9 
products but now we are more asking about what are the factors that make you say "ok, I 10 
believe in this news, instead of this one or maybe I believe both but this has something 11 
more than the other". So you said that the news you have read in Herald Tribune, even if 12 
it was a little bit, maybe, written with to specific  language , you found it more believable.  13 
Patr: Yeah 14 
P: And would you say what were the factors that make you perceive this like...  15 
Patr: More reliable? 16 
P: yeah 17 
Patr: This complicated language (laughing) 18 
(Everybody laughs) 19 
Signe: Yes, it´s also. That is a factor 20 
Patr: The way they were writing about the information. It was very factual information. 21 
Here (pointing at the Daily Mirror) it was like: I would read...you could read about any 22 
other topic the way it was written here. Yeah, and I don´t know what else 23 
 P: I think it more than enough, It´s normal if you read or you listen about politics and the 24 
speaker speaks with childish language, of course you won´t trust him  25 
Patr. Yeah 26 
P: Do you think that maybe in the future you will read one of these two newspaper or 27 
actually you don’t care because you, after reading or approaching them for a while, you 28 
don’t find them interesting or believable or what else you... 29 
Patr: I could say that I doubt that I would read one of them but if somebody shows me 30 
some few newspaper and if, among all them. I found these two, I would choose one of 31 
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them for sure and probably the other one (HT)...it depends on what kind of information I 1 
would be looking for but I think... 2 
P: So if we always speak about credibility, you would choose Herald Tribune 3 
Patr: Yeah 4 
P: Ok, What if for example in the future will happen that you need to know something, 5 
information that you care really about it so you are supposed to look for source that you 6 
really believe, you would choose, so you would read again that one or you would keep on 7 
reading your favorite one? 8 
Patr: I don´t know if I would choose exactly that one but maybe I would start with that 9 
one and if I  wouldn't find, because I know that one right know, and I didn´t find what I 10 
need I would maybe look for something similar or something like that 11 
P: I see. Now I know it´s not so amazing but you would have to do the same with the 12 
sites and the two articles are about the war in Iraq. Just...About today. You just take a 13 
look and...if...it´s important that you approach to them the way you usually do, I mean, if 14 
after a while, you are like annoyed because it´s too long or it´s too much and  normally 15 
you would like: "ok, this paragraph it´s not interesting, I will skip it", just do it, I mean... 16 
(Everybody laughs) 17 
Patr: Don´t have to tell me twice! (Laughing) 18 
P: The important is that at the end you say to us "I have skipped this because it was a 19 
little bit too much, or annoying or boring or I don't know what. 20 
Patr: So, I won't skip at them and then I would not have to say (laughing) 21 
Signe: Try to read as you would just...imagine that here you are after your classes and 22 
you read news... 23 
Patr: oh Yeah (everybody laughs)...It´s so hard to imagine that  24 
(she reads the articles in about 4 minutes) 25 
Patr: Yeah, now I can say that I would skip this, the second one. It´s too long... 26 
Yeah, just now I don´t feel like reading all of this. 27 
P: Ok, if you want to come here again 28 
Patr: Sure (she comes back to her seat) 29 
P: Before reading the articles you said that you think that BBC news is more believable 30 
then Yahoo news 31 
(Patr. agrees) 32 
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P: What after? 1 
Patr: It's hard to say about reliable....which one is more reliable because...it wasn't such a 2 
different like when I was reading the newspapers. It would be hard for me to say which 3 
one was more reliable, just the second one, Yahoo, was more detailed then the BBC one.  4 
P: You say that it´s quite difficult because they are not so different as they are (pointing 5 
the newspapers). 6 
Patr: Just Yahoo was more detailed. At first when I was reading BBC it was like very 7 
short information: one sentence, one sentence and I was not so sure if I liked it or not but 8 
then when I got to the other page it was sure that it gave me a better overview of what 9 
happened to have short information. 10 
P: So you...I know that you already told me that it´s difficult but as it´s our aim I will just 11 
shift a little bit back to the matter of credibility. I know that it´s difficult to explain it´s 12 
just something you feel: "I will believe more in this one instead of that one". If you would 13 
answer this question, after you have read them, which do you feel you would believe 14 
more? If there is one, you can even say...I believe both the same way...or  15 
Patr: I would say that I trust both the same but looking from this perspective – Yahoo has 16 
much more detailed information, all the numbers and so on and really a lot. Some people 17 
are saying something. So, maybe I could suppose that this one is more reliable (she 18 
speaks about Yahoo).  19 
P: I see. So it’s a matter of….you feel that they give you a lot of information, so, of 20 
course, it’s suppose to be more detailed, closer to the reality. I see. Do you think your 21 
perception of reliability, credibility – it’s almost the same, the layout has something like a 22 
role, maybe that the fact that there is an ad in the middle of the article, it seems…. 23 
Patr: yes, I prefer as BBC news that there are no ads. 24 
P: but on the same way you didn’t perceive it, you didn’t care a lot? 25 
Patr: I didn’t, I was more focused on the text. So, I didn’t… 26 
P: of course, but you would say that’s not so believable to put an ad. 27 
Patr: yes, it can affect my opinion somehow.  28 
P: ok, uhhhh…. I think about these both sites as it was before. You have to approach the 29 
news in the internet, you would read them again? 30 
Patr: yes, I would for sure… and probably BBC as I said I use it quite often. I would just 31 
go back to this one. 32 
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P: because you know it, you have already used it? 1 
Patr: mmh, maybe right now … I never look for information on Yahoo but right now I 2 
could do that as I found this article so detailed. And I don’t know if it’s always so 3 
detailed but if sometime I need such detailed information, I will come back to this page. 4 
P: so, if I would ask you – you need to find the most credible information because it’s 5 
something you care a lot, which one would you choose? 6 
Patr: but right now after having a look to these or before? 7 
P: this was just an example. Maybe you have never approach before with these two sites, 8 
so, we have let you to read these two articles, but that was an example, of course our 9 
questions are about the articles you have read now. But if you would say – next time I 10 
need to find trustful information. Which one would you chose? 11 
Patr: I think the BBC. 12 
P: BBC because… I mean you said Yahoo, in your opinion, is more trustful, because is 13 
more detailed but, of course, the BBC is your habit… 14 
Patr: yes, it was my first actually contact with the Yahoo. And BBC I know that’s a 15 
reliable, because there is a TV channel and they are so famous. It’s something different – 16 
Yahoo and BBC. Completely different for me, I would choose BBC. 17 
P: Yes, you are right. 18 
Sig: and do you think this brand name – Yahoo and BBC influence you? 19 
Patr: yes, it does. 20 
P: ok, ahh, just a one question. Maybe I didn’t understand before – you said that Herald 21 
Tribune is a real newspaper. Could you explain a bit what you consider with a real 22 
newspaper? 23 
Patr: hhhm (laughing)…a real newspaper (P: well, it was maybe just…) no, no, that’s 24 
actually a good question. In my view a real newspaper – that’s so different than all these 25 
magazines because I can say that’s a newspaper and look for all news but magazine: so 26 
colorful and with a lot of adverts and so on and looks more like that. A real newspaper – I 27 
mean that one a big size (points to Herald Tribune) and a simple one, that’s more, clear 28 
for me. 29 
Sig: but on the other hand you said that this newspaper (Daily Mirror) it’s easier for you 30 
but if we compare with this one, which you admit as a credible one and it is a big size. 31 
So, it means that the size doesn’t define the credibility. 32 
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Patr: yeah, it’s just about the comfortability but not about the credibility. It’s just sitting 1 
and reading it’s comfortable but it’s not considered as a reliable.  2 
Barb: and what’s about content? What you think is a real newspaper? It’s also about 3 
content or just how it looks. 4 
Patr: yeah, I think that the content a lot. 5 
Barb: for example, there is a difference and…. 6 
P: I think she said before. You said that you found that the lexical choice is like more 7 
detailed, more appropriate even if more difficult, you said that…. 8 
Patr: yeah, but there were more factual than here (comparing Herald Tribune and Daily 9 
Mirror).  10 
P: mhh, yeah, I think it’s enough even because that’s one hour.  11 
Sig: it’s exactly one hour. 12 
Barb: now you’re totally free.  13 
P: we hope that was not so boring even if we know in some way it’s not like speaking 14 
about music or football (laughing)… 15 
Patr: for sure I would prefer football (loud laughing) that’s something what I love. 16 
P: and that’s it. Thanks a lot! 17 
Patr: I hope I helped you somehow. 18 
P: yeah, for sure, for sure. 19 
Sig: just.  As we told you at the beginning – there are no wrong or right answers, there’s a 20 
personal opinion. 21 
Patr: yes, but I’m aware, also writing my project, when you have your topic, you’re 22 
looking for some specific information and before you interview a person, you think – oo, 23 
that could be a good answer…So, I hope my answers were a bit similar as you expected, 24 
maybe (laughing)! 25 
P: I think it was a very good.  26 
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I.2 
The interview takes place at Roskilde University Communication department. 
 It’s 10th of May early evening. 
The interview is leaded by Paolo, Signe and Barbara. 
The interview lasts 42'40" 
The interviewee - Lea 
Lea is 19 years-old, Danish, and she work as a waitress. 
She represents in our project the category: young, secondary education. 
 
Paolo (later in the text P): I will tell you that the main aim of our project is to investigate the 1 
credibility of news. 2 
Lea (later in the text L): of...? 3 
P: News. And we are going to investigate which are the factors that make news credible in Print 4 
Media, so newspaper, and Net Media, so Websites but everything is about news. 5 
So, the first part I’m going to ask you something about your reading habits: if you use to read 6 
newspapers, how often you read them; in the second part we’ll show you some newspapers and the 7 
web sites, in the third part you’ll need to read three articles but not so long and at the end just some 8 
questions about it. Ok? 9 
L: sure. 10 
P: ok, the first question is – how often do you read news and which is your favorite place to find 11 
news, I mean, newspapers, web site, what else? 12 
L: emmm, I read news twice a day when I go to work, you can find those papers at the station in 13 
trains and I read news on television, on the texts, if you know that (P: yes, teletext). So, twice a day 14 
– the newspapers in the morning and the television news in the evening. 15 
P: so, basically in the morning the newspapers and in the evening television this teletext. Do you 16 
have an internet at your home here in Roskilde? 17 
L: no 18 
P: What’s the name of the newspaper you usually read? 19 
L: I read two newspapers (P: it’s like Metro Express and Urban?).Yes 20 
P: does it happen sometimes that you change these two newspapers with some other kind of 21 
newspapers and web site, I mean when you approach the news, you usually chose the same or you 22 
change? Or you want to investigate something more that interests you and that can be found 23 
somewhere else instead of these two newspapers? 24 
 25 
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L: it depends on what I’m looking after, because every day I just look at the newspaper to see 1 
what’s going on but if I’m looking for a certain subject, like politics, for example. (P: sorry what?) 2 
Politics! (P: ah, politics in Danish news). Yes, we have a lot of newspapers which have different 3 
politics opinion, so, therefore I choose the newspapers which really approach from my point of 4 
view. And if it’s just like for entertainment you can buy these two newspapers, like magazines but if 5 
the staff I’m looking for is a serious, I read Politiken. 6 
P: and which one would you say is your favorite channel for approaching to news? 7 
L: it’s TV? 8 
P: no, no, it’s always between net media and print media. So, if you say that you usually use print 9 
media instead of net media, which is your favorite newspaper? 10 
L: my favorite newspaper? (P: yes) That’s Politiken.  11 
P: Politiken. Yes. Ok, that is not the one you usually read every day?  12 
L: no, it’s not.  13 
P: Is it just something you read when you feel like getting deeper in something you’re more 14 
interested in? 15 
L: yeah, and it’s a really expensive newspaper. (P: are they expensive in Denmark?) Yes, the 16 
Politiken is like the newspaper you can subscribe to, so, get it every day or every Saturday and 17 
Sunday and also you can go out and buy it. But if you go out and buy it going to cost a lot, oh, I 18 
don’t know but it’s really expensive, like 50DKK or something like that. And it’s the thickest 19 
newspaper we have here in Denmark; it’s like this (she shows like a 10cm thick).  20 
P: but it comes out every day? 21 
L: yes, it does and it covers everything from sports to politics, staff like that. 22 
P: I see. Could you please tell me how did you get that one as your favorite one? Somebody 23 
suggested to you or you have read some ads somewhere about the paper or you just got with it and 24 
felt it comfortable? It’s your opinion, don’t worry. 25 
L: one of my friends used to read it and therefore I somehow...I just browsing that when I was there 26 
and we read it together. And there were these, how you call it, comic stripes at the end of it and 27 
Politiken is know for its comic stripes, so, that was actually how I started to read the paper – with 28 
the comic stripes. But the reason why I read exactly that one is, ahh that’s hard to explain, well, like 29 
my point of view about politics is the same as that newspaper’.  30 
P: well, I see. For me is the same I think. Ok, let’s change a little bit and that’s I know is kind of 31 
difficult question but if you would explain what’s your point of view what make news credible in 32 
your opinion. What are the factors that you could say – ok, this is credible news. 33 
 34 
 XXI
L: emm (3 sec) ok, (P: I know it’s a difficult question because it’s something you usually don’t 1 
think about). Yeah, there has been a lot talking about that, but I don’t know, when I read the 2 
newspaper and I read the news I don’t take them for granted, like I don’t say this is true and this is 3 
not because...It’s just a journalist who has written the news and it’s their point of view of the 4 
situation, therefore really objective news like on the TV but still they are not really objective 5 
because the TV channels have to make money and staff like that. So, I’m not really sure which 6 
news is really objective but credible news could be like – you know if you do an interview, for 7 
example, it’s kind how you approach the subject because if you are talking about something like 8 
channels are making money, then it’s not credible at all. I would say for the most it would be the 9 
TV news.  10 
P: ok, I think we can show her newspapers.  11 
L: mmh 12 
P: first we start showing those two newspapers 13 
Signe: yes, Daily Mirror and Herald Tribune 14 
P: but before just something more about….you said that you prefer print media and this Politiken 15 
newspaper, so, you can say that you prefer to approach the print news instead of net media. 16 
L: yes 17 
P: and do you know which are the factors that lead you to this choice? I mean is it something like 18 
that you don’t have an internet in your apartment, so, it’s easier to you….it’s a question of 19 
accessibility, it’s easier to you to approach or just a choice? 20 
L: if you are talking about the going through the internet newspapers sites and reading news, like 21 
that in the internet?  22 
P: yeah, I mean what lead your preference to newspapers instead of web sites for approaching the 23 
information, why you prefer print instead of net? 24 
L: ok, because everybody can put something on the internet. It’s not like in my newspaper, the one 25 
I read – there are journalists and there is an editor who selects kind of the things. That’s really more 26 
credible that the internet you can say because everybody can put what ever they want. And it 27 
doesn’t necessarily make it true or something like that.  28 
P: I think you are right, and now newspapers. These are Herald Tribune and Daily Mirror. Have 29 
you ever heard about these papers? (Lea shakes her head) Ok, it’s stupid to ask if you have ever 30 
read them. Ok, doesn’t matter – without having read them, just take a look for a while and what 31 
would you say which is more credible?  32 
Signe: just feel free to navigate through, take a look. 33 
L: ok 34 
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P: (after 6 seconds) sorry if I stopped you – it’s without going so deep, just a first sight without 1 
knowing them, the first page.  2 
L: of course, that one (points to Herald Tribune) 3 
P: can you explain why even it’s …. 4 
L: ok, first of all, this Dracula (enormous) guy on this one (DM) what is not really credible one and 5 
there is a lot of text on this one (HT) which means that they have something to say not like here 6 
(DM) – it’s like half of it or more only pictures of it. Normally I would say that intelligent people 7 
read this one (HT) and people who really don’t care about news, just entertainment – read this one 8 
(DM).  9 
P: ok, and the same with these two web sites. One is BBC news and on is Yahoo news. The same 10 
question is – have you ever heard about them before?  11 
L: yes 12 
P: both? 13 
L: yes 14 
P: and have you ever read them for news?  15 
L: yes 16 
P: both? 17 
L: both yes. 18 
P: ok, and how would you say which is the most credible? 19 
L: BBC 20 
P: BBC you prefer. And the same, could you say why? 21 
L: the same reason, like first of all, defined that the internet things aren’t credible and Yahoo is 22 
obviously on the internet and BBC is not. Because BBC you can find on TV and newspapers. 23 
Yahoo wouldn’t be something I would like to use for seeking information. 24 
P: ok, let’s start with newspaper reading. Actually it’s a little bit boring because the articles are not 25 
so interesting. This one is the first one and after this one – here this (Paolo instructs which articles 26 
to read). Read them the way you are used to read, I mean just skip some parts if you feel like that, 27 
do it in the way you would approach if you would have been interested in the topic.  28 
L: ok 29 
P: they are both about election process in England in these days. 30 
L: ok (She is reading the first article from Herald Tribune 3:20 minutes and the second one – Daily 31 
Mirror for 2:10 minutes) 32 
P: it’s ok?  33 
L: yep. 34 
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P: do you still think that more credible is Herald Tribune? 1 
L: yes 2 
P: and can you explain why?  3 
L: first of all, this (DM) is written by Gordon Brown, of course, this is kind of election battle than 4 
objective information about the election process. I think this one is (HT article) that gives 5 
information about the election process not this one (DM).  6 
P: yes. Which are the real aspects which make an article more credible, more trustworthy instead of 7 
that one – in your opinion? 8 
L: what do you mean? 9 
P: how would you define, which criteria you would define that the article is more credible? 10 
L: first of all I don’t think I would read the article in this newspaper (DM) because of the front page 11 
and all the pictures and the big, I don’t know how you call that – nick names and staff like that. Yes, 12 
just a picture of Brown, that’s…. 13 
P: so, it means that in some way you read the author of the article when you are going to approach 14 
news. You think it’s relevant? 15 
L: yes, I think it’s very relevant. 16 
P: and of course, if you know the writer, you would believe more or less. In this case you 17 
recognized the article written by Gordon Brown, so, for sure it would be something not objective. 18 
L: yes, exactly.  19 
P: and don’t know what else? Lexical choice or ….you said that that most of all layouts and that the 20 
fact it was different, not objective writer but I mean…. Actually you said two very interesting things 21 
about the credibility.  22 
Signe: summarizing, it’s important for you who is the author for the article? 23 
L: yes, of course, it is. Like Paolo said this wouldn’t be objective at all and it wouldn’t be this 24 
where to find some like information about election. I would probably read an article like this if I 25 
would vote for Brown or were really against him, because if I vote for him, I would say yes, and if I 26 
were against him, I would try to prove my point in terms what he is saying. If I just seek 27 
information, I would choose this one (points to HT).  28 
P: do you think in the future if you consider useful and want to approach international news, 29 
something like this, you will read one of these two newspapers? 30 
L: emm, like if I would like to find something which takes place in England and staff like that or 31 
yeah, I don’t know, like the main thing for the BBC and CNN. Yes, I could read this newspaper 32 
(points to HT).  33 
P: you really find it credible, that’s something what accomplish your criteria of credibility? 34 
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L: I’m not quite sure, I can’t really say that, because that’s not my… 1 
P: no, of course, everybody can say every thing and we will never be able to say that’s something 2 
we trust in but of course, in some way, if you want to approach this kind of media, I mean to find a 3 
compromise.  4 
L: yes, but this is a credible one for me (points to Herald Tribune). 5 
P: so, now if you would like to read these two articles from the sites. Yep, that’s actually question 6 
to like or not, but we’ll kindly ask you to read them. 7 
(reading process for 7:40 minutes) 8 
P: ok. The question is the same as before – firstly you said that BBC is more reliable and what after 9 
reading the articles? 10 
L: yes, like probably, if I wouldn’t know the name of the channels, I would say that Yahoo is more 11 
credible.  12 
P: but it doesn’t matter – if you have to decide between these both which one is more credible and 13 
would you prefer the source of the news – one comes from BBC, another from Yahoo.  14 
L: if I didn’t know?  15 
P: since you know it 16 
L: I would choose actually BBC every time  17 
Barbara: it’s just because it’s from BBC 18 
L: no, not just because it’s BBC maybe if the alternative would be different I would choose another 19 
one but since it’s Yahoo which I would never look for the information, I would say BBC, yeah. 20 
P: so, can you explain why? It’s more matter, as you said before, you trust BBC and it was a good 21 
article…because you said on the other hand if you had not known the source of the Yahoo article, 22 
maybe you would have said that Yahoo news are more credible in your opinion but since you know 23 
the source, you say BBC. Could you explain why? 24 
L: yeah, I’ll try. I think that the information was given in Yahoo article was actually better than in 25 
BBC article. And if I just look the article, like how you called that, the type, the letters (P: the fonts, 26 
the kind they appear, the fonts) I would say that BBC choose like that’s easy to read when you look 27 
it up. And Yahoo chooses one of those you can see in newspapers and staff like that. So, maybe I 28 
wouldn’t find it credible if they had chosen some, like letters with a lot of betweens, so it kind of 29 
easy to read but I think I would have choosen Yahoo if I didn’t know which made what.  30 
P: because you find it more detailed, something like this also or just a matter of layout? 31 
 32 
 33 
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L: emmm, I just, by what was written, I would believe….like there are some differences, like   the 1 
BBC Europe there was a car bomb and in the Yahoo there was a suicide car bomb. So, that’s a big 2 
difference. About Yahoo I think they are making a good subtitle but anyway I think that the 3 
information in Yahoo was better than BBC. 4 
P: ok. So, you said that the information was better in Yahoo but still about the credibility you 5 
would prefer BBC? 6 
L: yes.  7 
P: can you please tell us which are the factors that still accomplish the credibility to BBC news?  8 
L: the name first of all. I know Yahoo but I really don’t know what they are standing for and just 9 
the way they are talking about the subject, like they are talking in the way the reader gets interested 10 
in what is said. BBC is based more on give out the information.  11 
P: and do you think you’ll read in the future these two sites? You said that sometimes you have 12 
read BBC news but never Yahoo! 13 
L: so, I’ll read BBC news again but not Yahoo. 14 
P: why not Yahoo? 15 
L: first of all I use internet only for studying and seeking information, I use the internet because it’s 16 
easy approachable instead of going out and buy some 30 newspapers. And you can just seek words 17 
and that’s it, so, that is the reason why I use internet for studies. And I would not use Yahoo for 18 
finding information. 19 
P: just going a little bit back – at the beginning you said that you prefer print media instead of net 20 
media but on the same way you find it more accessible, the net. So, I mean your preference is just 21 
based on the matter …Even the net is more easy accessible, because you don’t have to pay, still you 22 
prefer print? At the end you can say that you believe more print. 23 
L: yes. If I’m writing for a school I would use the internet but if I have to investigate the credibility 24 
of the article, I would use the newspaper.  25 
P: do we have more questions? 26 
Signe: I think the factors are clearly defined and you have spoken a lot. 27 
P: yes, that’s right. Thank for the interview. 28 
L: you are welcome! 29 
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I.3 
The interview takes place in the Roskilde University Communication department.  
It’s the 12th of May morning.  
The interview is leaded by Paolo, Signe and Barbara. 
The interview lasts 54'17"  
The interviewee - Karen Margaret  
Karen Margaret is 55 years-old, Danish, and she works as a teacher. 
She represents in our project the category: adult, higher education. 
 
 
 
Paolo (later in the text P): Just a little introduction before starting. The aim of our project is just to 1 
investigate the news credibility in Print media and Net Media. So we want to find the factors that 2 
make, in the readers' opinion, products credible or less credible than others and, during this 3 
interview, we will first speak about your reading habits and then we will present to you two 4 
newspapers and two websites and we will ask you to read two articles, one in each newspaper, and 5 
two articles on the web and we will ask some questions on your opinion on these articles.   6 
Karen Margaret (later in the text KM): Ok 7 
P: At first, as I told you, it is a question about your reading habits. First is how often do you usually 8 
approach to news? So how often in the week do you read news? 9 
KM: Ehm...When I go by train I read these free newspapers, Metro Express and Urban and then 10 
during the weekend I have the Politiken, the name of the newspaper is Politiken,  Friday, Saturday 11 
and Sunday. 12 
P: I see. So you have mentioned two print newspapers. So you usually approach to Print Media 13 
instead of Net Media for getting some news? 14 
KM: Very seldom. Very seldom. That should be specific news and if I cannot get all of the 15 
newspaper, or the radio. Then I would turn to the Internet getting the news there 16 
P: So, It´s like a secondary channel 17 
KM: Yes It is. 18 
P: Ok 19 
KM: Maybe because of my age. (KM laughs)  20 
P: So, you said that you read Urban and Metro Express most of all. Every day? 21 
KM: No, it's when...it's at random, when I go by train and then, ok it's there and then I read it. 22 
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P: It's not specific? 1 
KM: No, No 2 
P: Ok 3 
KM: Politiken during the weekends 4 
P: Is it that big newspaper?  Somebody told us that it is about one hundred pages. 5 
KM: Yes, I guess so. I lot of sections, different sections 6 
P: Does it happen  that sometimes you change the newspaper you read or it is, I mean, speaking 7 
about the Politiken, because you said the for the other two  newspaper it's more a question of ...it's 8 
useful because you are on the train and...  9 
KM: Yes, and they are available, yes. 10 
P: So, speaking about the Politiken, that seems to be your favourite one.. 11 
KM: Sometimes that, sometimes I read another paper called Information.  12 
P: Can you explain the reason why you sometimes change it? 13 
KM: Sometimes I get...you know, it's very predictable what you find in  Politiken and then  14 
sometimes you get bored  and want to have another point of view. So, that's why. 15 
P: I see. But you would still say that Politiken is maybe your favourite one...the one that you... 16 
KM: It's also because I'm a teacher in Danish and I can get some good articles...for my teaching 17 
from that newspaper, yes. 18 
P: Ok. Can you tell us how did you start to read this newspaper, I mean, it's a new one? Actually I 19 
don't know the history of this newspaper, if it's a new one? 20 
KM: No, it's very old...very old... 21 
Well...how did I start? Not because my parents read newspapers, because they read a local...more 22 
local newspaper. When I started to...when I studied at the University, when I was quite young I 23 
started  24 
P: I see 25 
KM:  But actually I started by reading Information, because it's more intellectual...no, no not 26 
because of my parents...no, it's because it's a very intellectual newspaper.  27 
P: I see. And now just shifting a little bit to something else...I know it is quite a faded question, but 28 
can you explain in your opinion what makes news credible. Which are the factors...which you 29 
would say: "ok, these factors in my opinion make this news credible"? 30 
 31 
 32 
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KM: I think...all newspapers have different face-validity and I think it depends on how, I mean, 1 
newspapers and television and the radio they correspond, they interact with each other, and if you a 2 
lot of time hear that "no, this was not true in this newspaper" or "it was true what this newspaper 3 
brought, then you tend to choose the newspaper that gives the most face validity. 4 
P: I see. So, in some way you look for comparison between television and what you look in 5 
newspapers and ...so that is something that you check out  6 
KM: And talking with your friends  7 
P: Yes, of course 8 
KM: And, yes, the discussions that you have with your friends stand from this paper or that paper 9 
and in that way. That's also a part of it.  10 
S: It means that you rely on someone's opinion. It means if this group of people think that this is 11 
credible and also other media channels, like television sometimes says something about this 12 
newspaper... 13 
KM: It's part of it, of course. Of course, also what I believe myself. That's quite clear. 14 
P: Ok. Coming back to the first question, you said that you prefer Print Media instead of Net 15 
Media. Do you have a reason or...do you think there is any reason why you prefer Print media? It's a 16 
matter of habits? 17 
KM: It´s a matter of habits and it´s also because, at work when I use the computer, I use the 18 
computer a lot and then I want to relax from the computer and I can do that by reading newspapers 19 
but I also hear a lot of radio and I hear lot of news on the radio...this program "Hits"...which is a 20 
very deep channel where the news are handed very deep and then I...watch the television, the 21 
program DR2 and then they have a lot of deep news programs as well, they have one program each 22 
day, I think twice a day called "Deadline" and they go into more details about what's happening in 23 
the world. 24 
P: I see...So, in some way you've said that as you work a lot you don't find like a comfortable media 25 
to approach also like after work you find boring to go home, turn on the computer and check out the 26 
news (KM agree)..You it find less appealing 27 
KM: Yes, I think it's very static, I'd want to walk around, don't want to sit before that screen 28 
P: I see....Ok, I think now we can show you the newspapers we have chosen 29 
(Signe shows the two newspapers) 30 
S: Here are the newspapers..."Herald Tribune" and "Daily Mirror"...And now some general 31 
questions... 32 
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P: Yes, the first question is...If you have ever heard about these two newspapers...I mean, mostly 1 
their title...You knew those two newspapers? 2 
KM:  Yes, I know these newspapers... 3 
P: Ok, and how did you know them, I don't know...maybe you've read them...heard about them in 4 
television or just because you think they're famous, I don't know. 5 
KM: Well, I think all...I don't think I have read Daily Mirror, but Herald Tribune yes 6 
P: Ok, and would you say that you've heard about Daily Mirror because it's quite famous or 7 
because... 8 
KM: I have heard about it (DM) in the news...In other news media 9 
P: And which one would you say, just at the first sight, is the most credible? 10 
KM: Yes, the Herald Tribune....eheheh (Everybody laugh, It's like an affiliation) 11 
P: And, can you explain why, at the first sight? 12 
KM: Basically on HT there are much more words...and this front page (Daily Mirror one) ehehe...It 13 
speaks much more to your feelings than to your intellect. 14 
P: Ok, now we can do the same with the two websites...(KM agrees) 15 
S: Take a look at the websites and then it's the same questions of before... 16 
(KM looks at them for about 2 minutes, demonstrating low skills on navigating the internet) 17 
P: Ok, as before the first question is if you now these two online websites 18 
KM: No...I don't use them...I know they are there... 19 
P: I see, you know their existence but you don't... 20 
KM: Yeah, I don't use them 21 
P: Ok, how do you know about their existence, I mean...It's a matter of you've heard about 22 
them...some friends of you maybe use them...or I don't know. 23 
KM: I think that actually maybe I visited the Yahoo News one time, and then I assume that the 24 
BBC...yeah they have a web... 25 
P: Just at the first sight...Which one would you say it's the most credible? 26 
KM: (after 10sec)...ehm...since I didn't know these websites I think it's not so easy to answer this 27 
question, because in my mind...my mind would tell that BBC is the most credible, but since I don't 28 
know them, I can't, from difference pages, tell which one is the most credible... 29 
P: Yes, of course it's  difficult to say just after one minute (KM agrees) which one is more credible, 30 
but still you've said, if you had to answer, you would say BBC because you knew the name before, 31 
so (she agrees) it's in some way a matter of reputation, you think? 32 
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KM: ...Yes, yes... 1 
S: And it says sometimes about...probably you've watched several times BBC on TV  and that 2 
means to you it's quite trustful (KM agrees), quite a good quality, and the same could be on the 3 
website..(KM agrees) 4 
P: ...Maybe it's more a matter of Ethos 5 
KM: Yes... (7sec) Yes. 6 
P: If you say that you've approached that one... 7 
KM: I think, yes, I think, but I don't remember (KM laughs)  8 
P: You don't remember whether or not you've found it useful... 9 
KM: No, I don't remember... 10 
P: Ok, It doesn't matter...Now we can go on with reading.. 11 
S: Of course we won't ask you to read the whole paper, that's not our aim, but just we choose one 12 
article form each paper, in HT it could be this one, about...both article are about elections in the UK 13 
(KM agrees)...just feel free to normally read them as you use to do, it's not that you need to read 14 
word by word, but as you usually do it. 15 
KM: Ok....I used to do it in Danish...eheheh (everybody laughs) (Herald Tribune article, reading 16 
time: 3'30'') 17 
S: Ok, and now this one... 18 
KM: Ok... (Daily Mirror article, reading time: 3'52') 19 
P: Ok, since you've read these two articles...the first question is about if you still think that the 20 
Herald Tribune is more credible than DM 21 
KM: ehm...I can't say that, from reading these articles, because...this first, the Herald Tribune 22 
article, is more about analysing what might happen and this, the other article is one person, one key 23 
person, actually speaking to the British people  24 
(Paolo agrees) 25 
P: Yes, I know it's difficult to compare because they have a different approach, but if you would 26 
have read one, instead of both at the same time, which one would you have appreciated more, found 27 
more credible. I mean...sometimes when you read an article at the end you think that what you've 28 
read is not so trustful...other times even if maybe I don't agree with what's written I still can say that 29 
the approach is objective and quite credible... 30 
 31 
 32 
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KM: ehm...this DM article, It would be if I trust this article or believe what it's said, it would mean  1 
that I would trust Golden Brown, this person (Paolo agrees) and in the other article, that I don't 2 
remember who...some journalist...this of course it's more...maybe it's more trustworthy but maybe 3 
it's because of the article itself 4 
P: You mean it's more impersonal 5 
KM: Yes, yes you can't feel the voice... 6 
P: I see...You've mentioned the writers of these two articles...that means that sometimes you check 7 
out for the writer's name 8 
KM: I do, yes... 9 
P: You think this is an important factor for defining your own opinion about credibility 10 
KM: Absolutely yes, some journalists I really like to read them 11 
P: It's something like...if something is written by your favourite you would rely more on it, because 12 
maybe you've read a lot of times about him 13 
KM: Yes, yes... 14 
P: I see...and on what you've read on these two newspapers, what do you think are the most 15 
important factors that leads your credibility...you've already said about this matter of objectivity 16 
(she agrees)...like this one is written by Gordon Brown and it can be not so objective, but on the 17 
other way I'm speaking more about...You said that DM in some way is not so credible from the way 18 
it presents itself to the readers 19 
KM: From the front page, yes... 20 
P: So, you find also by reading the article, in the lay-out of the page, something that let you think 21 
this is more confusing or you prefer maybe the normal...this (pointing Herald Tribune) 22 
KM: I absolutely prefer this old, traditional format, yes. 23 
P: And you would say it's something that can also in some ways lead your credibility opinion...I 24 
mean...if you find a very structured newspaper like Herald Tribune, you would believe it more even 25 
because of its appearance? 26 
KM: Yes, I think it has an impact on you, it's like culture actually...here really you know that you 27 
can find this here, and this here...most likely if you look for this kind of information you go 28 
there...if you go to different newspaper with different format, you feel like a little bit lost, because 29 
you don't know where to look 30 
P: So you find yourself more comfortable reading Herald Tribune, because some way you can... 31 
KM: Yes, really 32 
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P: OK. You said that you've already read the HT... 1 
KM: I think I've read it in Spain, actually, yes... 2 
P: ...Do you think you will these two newspapers, or just one, in the future, if you would need to 3 
approach to news, or if you are abroad 4 
KM: Yes, yes...(referring to HT) 5 
P: And what about this (DM) 6 
KM: I don't think so, except maybe if by chance one front page would be something that interest 7 
me, but I would think very hard I would really spent this money, because maybe I would be 8 
disappointed but, it might be...sometimes, that I would have to read it... 9 
P: But you think it may be quite difficult, maybe an exception... 10 
KM: Yes...yes 11 
P: You won't buy it to have some information... 12 
KM: Precisely...it's the same with the Danish tabloid "EkstraBleddet", maybe you've heard about it, 13 
it's the same format, and the same-you know- a lot of sensation...And I think maybe I've bought four 14 
samples of "EkstraBleddet" in my life...ehehehe...and that has been because there was something 15 
that I really had to read, and then I got very disappointed, but...ok...eheheeh.. 16 
P: So, when you've seen this (DM) newspaper you've recognized that it is definitely a tabloid 17 
KM: Yes... 18 
P: You have categorised it 19 
KM: yes, it's very stereotype 20 
P: Because of the format, the size? 21 
KM: Yes, that's part of it 22 
P: And also because of the content...this incredible front page... 23 
KM: Yes, eheheh 24 
P: Ok, and...that's it for this section 25 
S: I have a question about...You've mentioned that sometimes "Politiken" is quite predictable (KM 26 
agree) but on the other hand can we measure this predictability with credibility...do you see some 27 
similarities between these two concepts? 28 
KM: mmm...yeah...if I started not believing what's in the paper it would be yes 29 
S: It means that you know what you can expect from this paper and the articles you've read for 30 
years...and that means...For a long time I relied on this paper 31 
KM: Yes... 32 
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P: Something else, I want to understand if I got it...You've said that the writer is important and we 1 
know that sometime the newspaper has a background and well-known political orientation, you 2 
would say that this orientation can lead your credibility in some way, I mean, if you maybe 3 
approach to a newspaper which is distant from your political ideals, you would find it like 4 
uncomfortable with your credibility, you would believe less it because it's more distant to your 5 
political point of view. 6 
KM: I don't think you can ask yes or no, it depends on a lot of things, because some politicians and 7 
some newspapers would have a different political orientation than I have, but still they could be 8 
very competent and clever and I could see their point...I would just disagree with them...It really 9 
depends 10 
P: So, you don't thin k it's such a strict connection between these factors... 11 
KM: No... 12 
P: You still can be totally objective and find the validity of what has been said 13 
KM: well...not totally...ehehehe...but yes...and then of course there are some politicians I say: 14 
well...I don't want to...yeah...of course...eheheh (everybody agree) 15 
P: Ok, we can go on with reading of the two online articles... 16 
KM: Ok 17 
P: As before feel free to read it the way you would use to do it... 18 
KM: Ok (reading time BBC 1'40'') Ok... 19 
P: and this is the other one (Yahoo) 20 
KM: (Yahoo reading time 4'40' - but it was much longer) Ok... 21 
P: OK, now we go on with the last few questions...the same I've asked you before...You said that 22 
even if you haven't read these two net products, you said you would trust more BBC news and that 23 
was a matter of ethos, probably, because you knew the name before (KM agrees). I know it's like 24 
the same as for newspapers, and it's not so easy to say it just after reading one article, but you still 25 
think that BBC news is more credible than Yahoo News? 26 
KM: No...no, actually not.. 27 
P: You believe more on the other one, now, or you think they are more or less the same? 28 
KM: I think they are more or less....I believe them both 29 
P: Ok, can you explain why you don't feel such a difference 30 
KM: Because what I actually read is not something that I would say "Oh, could that be true!?", I 31 
mean that's part of what I already know about the situation in Iraq, so I believe, yes... 32 
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P: Of course, so it's more factual (she agrees), you think there's a difference between something 1 
factual and something more personal (she agrees), about opinion, like the ones you've read before 2 
about British elections. Of course there are some differences between politic news and chronicle 3 
news (she agrees), so you think that in some way the credibility is linked to these differences. 4 
KM: I'm not sure...I'm not sure...ehm. No, I'm not sure. 5 
P: Apart from the factual aspect of these news, have you noticed something that let you think thy 6 
are credible? 7 
KM: mmmm...the second one, the Yahoo News, they have small interviews, like small spots, and 8 
of course it could be wrong, it could be just something that they invented themselves...but still if I 9 
really should, that I mean I would have to make an analysis, right now I just-you know- read it very 10 
quickly, and I've read it into the context of what I already know...yes... 11 
P: Do you think that the writer of the articles, in the web, has the same importance as you said it has 12 
in the newspapers? 13 
KM: For me...no...Because I'm not use to read articles on websites, but I would presume that if I'd 14 
use websites more often than I do, yes, I would.... 15 
P: Because there's a shared idea about the fact that in internet everybody could say anything (KM 16 
agrees), so there are some people who are more sceptical about it 17 
KM: For instance I know there's a dictionary, I know there's a website that actually it's filled by 18 
anybody that can give information, and then one could think "well, do I believe just because you put 19 
something there?", but they say that they have a lot of interactions between their users, so they 20 
would be each others evaluators, and after a long discussion they said that it will be credible, but it's 21 
true that if you find just sources on the internet you would have...I would be sceptical and say who 22 
will this...I have to check this name, this person in other things that he or she wrote... 23 
S: And...If you read more often you would pay more Attention? 24 
KM: more Attention, yes I would 25 
S: But what else could be? Just, a part of these two articles, which factors could be...like you pay 26 
attention and- you know...I don't know, layout... 27 
KM: Yes 28 
S: Or easy navigate 29 
KM: Yes  30 
S: That could make you believe it more? 31 
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KM: I think so, yes. For instance the layout. Maybe, as I remember, I...I....I tried to make my own 1 
Yahoo...site...My...with the kind of news that I would like to read but then I did not have time to go 2 
to actually visit this website each day and sort of dropped out. Because there was this, that was very 3 
easy. "I would like news about this and this popping up. So that was very easy. That would 4 
have...that would be important to me, Yes. 5 
P: Do you think, always on the matter of layout, on Yahoo news, we have an advertisement 6 
KM: Yes 7 
P:  just in the article and sometimes it happens also in newspapers 8 
KM: yes. 9 
P: And that's of course a question of money, just to support... 10 
KM: Yes, we know it's that 11 
P: Do you think that in some way, in your opinion, does it influence your credibility, I mean, 12 
having an advertisement in the middle or in the same page of your article, does in some way disturb 13 
your perception of the article, in the sense that you think "ok, they need money and so they put 14 
advertisement or do you think because actually, if we are like distant from the emotional feelings, I 15 
can understand  "Ok, I don't pay to read this news as I buy the newspapers so, of course, they have 16 
to survive some...some... 17 
KM: It's part of what you have to... 18 
P: But on the other side, with the emotional feeling, I guess that it disturbs you (KM agrees) 19 
P: because you feel there is an economical business  20 
KM: it depends on how...how could you say...how imposing or imposive...I don't remember 21 
whether it's the right word...I mean, this is not so... 22 
P: Maybe you are saying, that maybe it doesn't catch your attention so much  23 
KM: It's not so... 24 
S: It also. Maybe it doesn't disturb you so much  25 
KM: yeah, because it's a bit discrete, you know. I can't find the opposite word 26 
P: No, you are right. In this case it's quite discrete 27 
KM: ok, I know it is there but I don't know what the advertisement is about, actually, but that might 28 
also be because I concentrated on reading, I knew that was my task to read the article but... 29 
P: OK, as I asked you before, do you think you will read again these two websites if you want to 30 
approach to information, after reading them? 31 
KM: Yes, I might. And probably now I would use one of these... 32 
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P: Which one do you think you would approach... 1 
KM: First? I think the BBC... 2 
P: BBC...still because of...reliability? 3 
KM: yes. It's a bit conservative but I think I will...yes 4 
P: but even if you have said that you know someway Yahoo, you think it's quite easy to approach to 5 
it, but you still think that... 6 
KM: Maybe I would check out whether I could do the same with BBC...and if I couldn't maybe I 7 
would turn into Yahoo...It would be a matter of trying out. 8 
P: Ok, for me I think it's done.  9 
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I.4 
The interview takes place in the respondent's house in Hoje Tåastrup. 
It’s the 13th of May evening.  
The interview is leaded by Paolo, Signe and Barbara. 
The interview lasts 39'31" 
The interviewee - Andy 
Andy is 48 years-old, Danish, and he works as a driver. 
He represents in our project the category: adult, secondary education. 
 
 
 
Paolo (later in the text P): Just a little introduction, there's not so much to say, in the sense that this 1 
is a qualitative interview, we don't have any hypothesis to confirm or obliterate, so there are no 2 
good answers or wrong ones...We just want to investigate how people define credibility in the news 3 
media...I mean newspapers and websites. During this interview we'll ask you what you think it's 4 
credible, which are the factors that lead you to say "Ok, I trust in this news". After a first part which 5 
is about your reading habits, we are going to ask you to read two articles newspapers and two 6 
articles in websites. So, the first question is about how often do you read news during the week? 7 
Andy (later in the text A): Everyday, not in the weekend, but everyday I'm reading newspapers 8 
P: ...Newspapers, so you usually read newspapers instead of websites for news? 9 
A: I read both...Normally I use the big newspapers homepage everyday 10 
P: I see...And what newspaper or website do you usually read, which is your favourite one? 11 
A: BT, a Danish one 12 
P: And when you surf on the web, which one is your favourite one? 13 
A: It's on the web, I read...BT 14 
P: Ah, it's on the web, I thought it was a printed one...Ok, and as a newspaper? 15 
A: These two free newspaper "Metro Express" and "Urban"...and on the web sometimes I 16 
read...four times a week..."Politiken" 17 
P: Oh, it's also in the web, I didn't know it...I thought it was only on paper 18 
A: It's also on the web...but the articles in the paper are longer 19 
P: And what if you would choose your favourite one between the ones you've mentioned, or the one 20 
you read more often... 21 
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A: I think it's Urban...the newspaper. 1 
P: Ok, and does it happen sometimes that you change the newspaper or the website you usually 2 
read, maybe because you want to read something different, or maybe because  you are somewhere 3 
where you can not find the one you usually read? 4 
A: Yeah, it happens... 5 
P: ...but it's something that depends on your will or just maybe because sometimes it's difficult for 6 
you to find the one you usually read 7 
A: It's because I wanna change, and...if inside the newspaper there is not enough information...or 8 
maybe they make too much sensation...then I go to Politiken, because they...it's more facts.. 9 
P: I see...And how did you start to read your favourite newspaper or website...I mean, it's because 10 
you've heard about them from your friends, or maybe they were the ones your parents use...So it's a 11 
matter of habit or it's because you've read some and then you've chosen the one you prefer...Or 12 
maybe it's just a matter of accessibility, I mean that sometimes is easy to find these two free 13 
newspapers 14 
A: ...Yeah...Everyday at the same place in Copenhagen I get Urban and Metro Express...I prefer 15 
Urban, I don't know why. 16 
P: But you remember how you started to read the one you prefer 17 
A: BT on the internet, I'm sure it must be because my parents read it 18 
P: Ok, the last question of the first part is a little bit different....in your opinion, which are the 19 
factors that make one news credible? 20 
A: I think it's...it depends on which paper...(P agrees) Politiken I trust more than Urban 21 
Signe: And why? 22 
A: Because Politiken, I think they have to be more serious and correct...because the readers want 23 
it...Is normal if "Ekstrableddet" say sometimes that at the end is wrong, and the day after it says "ok, 24 
we are sorry, it was wrong", nobody cares...It's like "The Sun", the English "Sun"...But Politiken, 25 
they can not do it, there is a respect, a reputation to be maintained... 26 
P: So you think in some way that for Politiken it's different because they already have a very good 27 
reputation and of course they don't want to loose it by saying something they are not sure that it's 28 
true indeed. 29 
A: ...With Politiken...yeah... 30 
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P: Ok, you've said at the beginning that you usually read both print newspapers and news 1 
online...But if you would have to choose, which one would you say you feel more comfortable, 2 
which one you would prefer? 3 
A: If I have to choose...I cannot say...I have access to internet at work and at home, so it's the 4 
easiest way... 5 
P: So, it's a matter of accessibility...(he agrees), but when you need to read something that you 6 
really care, because it's a news that you really feel it's important...you would prefer to read it on a 7 
printed newspaper or in the web? 8 
A: It doesn't matter... 9 
P: Ok...I think that now we can go on with the reading of the two articles on the newspapers...We 10 
have chosen these two newspapers; this is the "Daily Mirror" and the "Herald Tribune" 11 
A: (repeating with P the names of the newspapers) Ok 12 
P: Just a few questions before you read the two articles we would suggest you... 13 
Signe: We will show you the articles later, we won't ask you to read the whole 14 
newspaper...(everybody laugh) 15 
P: Do you know these two newspapers? 16 
A: Yes I know the names, and I think, but I'm not sure, that Herald Tribune is more like Politiken 17 
and this is more like BT or Ekstrabelddet 18 
P: So BT is more a tabloid? 19 
A: Yeah, yeah...a little bit more credible than the other (EkstraBled)...BT is trying to get rid of these 20 
sensational news...So nobody wanna buy it...But within the last two months, they're are trying to 21 
change their image, changing with a completely different front page, so they wouldn't speak about 22 
these sensationalistic facts... 23 
P: You've said that you know the names of these two products, do you remember why do you know 24 
these two names or how did you know these two names? 25 
A: It's because they are on the television or on the internet...There are references to this 26 
papers...(according to HT, or DM)...I've heard the names 27 
P: But you've never read them 28 
A: No...Maybe once in my life... 29 
P: Ok...Just at the first sight, which one would you say it's the most credible? 30 
A: mmm...This one (HT) 31 
P: And can you explain why? 32 
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A: I think the picture (of DM)...says everything about this paper... 1 
P: You've said before that in some way, when you've seen the HT it reminded you the Politiken... 2 
A: Yeah...It's a bit similar lay-out (P agrees)...and this (DM) is a bit more Ekstrableddet...you see 3 
the colours... 4 
P: Ok Now it´s the same with these two websites. Barbara you can... 5 
Barbara: First you can look at the homepage of both sites, you can switch from one to the other. 6 
Then we will show you the two specific articles you would have to read 7 
(A looks at the homepages for 1 minute) 8 
P: The first question is the same as before, if you know these two websites. 9 
A: I know the names. I know BBC news and I know Yahoo. Normally I don't look at the pages 10 
because they are in English  11 
P: So it´s almost the same like with the newspapers, that you have heard the names of these two 12 
websites because they are famous and maybe in the one you read it's written "BBC said...". The 13 
question is that their name is famous 14 
A: I have been on BBC and CNN before. I have never read news on Yahoo. 15 
P: I see. Just at the first sight, in you opinion which is the most credible between these two 16 
websites? 17 
A: I think it's BBC news. 18 
P: I see. Could you explain why you think so? 19 
A: I think it's...Honestly I think their (referring to BBC and CNN) names are more known. I think 20 
they can make some good advertising, commercial for them, and because you have seen their name 21 
on television. 22 
P: As you said before, it's like with the Politiken, that is a famous name and you believe more in 23 
this one... 24 
A: I don´t know how much I trust it but I think that BBC is more trustful then Yahoo.  25 
P: Ok, I think now we can go on with reading...At first newspaper, the article in HT is this one, 26 
about English election...Just before you read I'd want to ask you to read it the normal way you are 27 
used to do it, don't feel like you have to read it all if you get annoyed or whatever, it's important that 28 
you feel free to do it the very usual way. 29 
A: ...yeah...normally these arguments don't interest me too much... 30 
P: Yeah. We know that it´s not so interesting, but we want to chose not a so long one 31 
A: I read slowly on my English... 32 
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P: Just take your time 1 
(A reads the first article from HT for 2 minutes) 2 
A: It's very difficult to...because it doesn't interest me at all 3 
P: It doesn't matter. 4 
A: I will stop now...about the half. It is a good journalist. It has told the other things here 5 
P: We knew that it's not so interesting but, on the other way, it would take a longer time to read a 6 
longer article, so we have chosen quite a short one. Just do the same with all the articles we will ask 7 
you to read. 8 
I will tell you the topic is the same, the British election...(pointing the article in Daily Mirror), this 9 
one. 10 
(A reads the second article for3 minutes) 11 
A: I don't want to read it... I think is... 12 
P: Few questions, not about what you have read but on what you think about it. After you have read 13 
these two newspapers....first you have said that HT is more credible 14 
A: Yes. I still believe that 15 
P: You still believe the same? Can you explain why? 16 
A: Because I think the paper, the Herald uses facts and the Mirror uses like threats: "If you do that, 17 
this will happen" (P agrees) 18 
P: You have already said about the factual aspects of the news, can you find other aspects that in 19 
your opinion make this Herald Tribune more credible instead of this Daily Mirror. You have 20 
already said the factual aspects of the news, you have already said someway the layout 21 
A: In the Daily Mirror they try to make it personal. "I say this to you". But the H "These are the 22 
facts" so...And they try to sell it with pictures and they try to sell it by the intellect of the paper...can 23 
you say that? 24 
P: Yes. So you think that this different in the layout of the paper is still important even if it's  a 25 
newspaper and not a website. This more standard or serious make you feel it as more credible 26 
instead of...? 27 
A: yeah, but also the way they are writing. They are telling exactly about how many electors they 28 
have asked for this survey... 29 
P: It says facts, it reports also the real statistics of... 30 
A: Yes, it's one thousand and six. If they (DM) have to report the same number, they probably write 31 
"more then thousand". 32 
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P: Ok. After reading these two articles, even if actually they were not interesting to you, do you 1 
think you would read in the future these two newspapers if you need, for example, to read English 2 
news. 3 
A: If I'm sitting in a train, boring, I would probably buy this one (DM) but if I need some facts 4 
about something specific, I will take this one. I read that but I don't believe everything. (P agrees) 5 
P: In your future do you think you will buy these two newspapers?  6 
A: ... 7 
P: Of course you are Danish and You buy Danish ones but if you have to read an English news, 8 
after you have read these two newspapers, you would look for something else or you think "Ok, I 9 
have read Herald Tribune, it's not so bad I can buy it" 10 
A: If I was in England maybe I would buy Herald Tribune 11 
P: I see..(speaking with B) Can you show him the two articles on the websites? 12 
(B shows him the two articles) 13 
(A reads both the articles for 4 minutes, without finishing them) 14 
P: As before I'm gonna ask you. Firstly, you said that you think BBC is more credible. After 15 
reading it you have changed your opinion? 16 
A: I think it´s the same 17 
P: "It´s the same", so you still think... 18 
A: No, I think they are the same 19 
P: Ah. So can you explain, in your opinion, which are the factors that make these two websites, 20 
these two articles in the websites credible and why you would say that they are more or less the 21 
same about credibility? 22 
A: They say the same number of people they have freed from the jail, 23, in both stories. I believe 23 
they are telling the facts. It´s like the journalist from BBC is telling the story from one angle and 24 
yahoo is telling it from another angle but they are trying to say the same 25 
P: So you have found that in same ways the same level of factuality. I've noticed that today they 26 
don´t have advertisement, it might be a problem of the websites. Usually Yahoo has an image here 27 
with an ad.  28 
A: You are absolutely right, if there had been advertisement here, it would have lowered the trust... 29 
P: Your opinion of... 30 
A: Yeah 31 
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P: That was what I was going to ask you, here there is no advertisement, that’s why you didn’t 1 
notice it but... 2 
A: I think the guy who made BBC homepage is a bit more pro, but it’s not about the trust of the 3 
paper 4 
P: But in same way you think the way it presents to the readers, if it is more structured, it seems 5 
more professional, it can lead your credibility someway? 6 
A: Maybe.  If it’s your first impression, your first time in the...no commercials and nice layout....of 7 
course...but it depends on what are they write 8 
P: I see, so you really don’t care so much, I mean, you prefer to approach deeply the articles and 9 
then say “Ok, even if the layout it’ s not so good, it seems a very good writing” 10 
A: Yeah 11 
P: Ok, a very interesting point, this one.  12 
A: Because my taste in Homepage is different from yours, so, what are you normally doing on the 13 
internet, I'm gaming a lot on the internet and I like when look...and If I come to the homepage that 14 
looks like what I'm used to while I'm surfing around, I say "ok, I can find my way around in here, I 15 
like it" 16 
P: I see, you said that if you had found an advertisement in the middle of an article, speaking about 17 
deaths, for example, you would have felt a little bit uncomfortable and maybe it would have 18 
lowered your credibility. 19 
A: Yeah 20 
P: You can tell maybe why? 21 
A: I think it´s because the paper has to twist the story to sell the homepage, so you are going there 22 
and you have to look at the advertisement 23 
P: So you find like this kind of business is disturbing your credibility because you think "Ok, if 24 
doing like a business of news, it´s something that..." 25 
A: It twists the story for selling... 26 
P: After you have read it right now, and you said you didn't read it before, do you think you would 27 
read it in the future? As before, you usually read Danish ones but, if you needed to read English 28 
ones? 29 
A: No, sometimes I'm reading English on the internet...It's more CNN. I don't think I will go back 30 
to Yahoo. The only way I would go back to Yahoo if there ware a link in another homepage, that 31 
says "read this". Maybe I would do it. But I would never try Yahoo news and go into.  32 
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P: And maybe with BBC, do you think you will? 1 
A: Yes, maybe... 2 
P: Because you have...  3 
A: I know the name, I know...If a want a story in English, I have to go to CNN or BBC 4 
P: I see 5 
A: Well, if you don’t have any question I think....for me it’s enough; we have spoken quite a lot. 6 
Signe: Quite a lot, just one small thing, about this economical factor. Is it important for you to 7 
know who owns this paper? I mean, you pay attention who has written an article and you know who 8 
owns the paper? 9 
A: No 10 
Signe: I mean, some political... 11 
A: Yeah, I know what you mean...We had a newspaper once, Social Democratic owned it, I've 12 
never bought it...because I don't tryst them...I've never voted them. But it’s the only paper I said 13 
“No, thanks” (Signe and Paolo agree) 14 
P: I think that’s it...Thanks a lot Andy! 15 
A: You're welcome16 
Appendix III 
 
Credibility Factors based on our Respondents’ Perspective: 
 
  
PRINT MEDIA 
 
NET MEDIA 
 
GENERAL 
CONCEPT 
ECONOMINCAL 
ASPECT  
 
   
NEGATIVE 
OBJECTIVITY 
 
POSITIVE  Neutral 
FACTUALITY 
 
POSITIVE POSITIVE  
TRUTH 
 
  POSITIVE 
neutral 
PRODUCT 
CATEGORIZATION 
 
POSITIVE   
CERTAINTY OF 
AUTHOR AND 
SOURCES 
 
POSITIVE POSITIVE  
HABITS 
 
POSITIVE POSITIVE  
REPUTATION  
- of the medium  
- of the category  
- of the product 
and brand name 
 
 
 
POSITIVE/NEGATIVE 
POSITIVE/NEGATIVE 
 
POSITIVE/NEGATIVE 
POSITIVE/NEGATIVE 
POSITIVE/NEGATIVE 
POSITIVE 
LAYOUT  
 
POSITIVE POSITIVE/NEGATIVE  
DIRECT 
QUOTATIONS 
 NEGATIVE POSITIVE 
ADVISORS ROLE  POSITIVE POSITIVE  
 
Layout :  -of the paper (title page)  
 -of the page (structure, letters, fonts) 
Economical aspect :business interests and advertisments 
Advisors :friends or parents 
 
  XLVI
Appendix IV 
 
Herald Tribune Front Page - 4th May 2005 
 
 
  XLVII
Daily Mirror Front Page - 5th May 2005 
 
 
  XLVIII
Herald Tribune Article - 4th May 2005 
 
 
  XLIX
 
Daily Mirror Article - 5th May 2005 
 
 
  L
BBC News Homepage - 23rd May 2005 
 
http://news.bbc.co.uk/  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  LI
 
Yahoo News- 23rd May 2005-05-23 
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BBC News article - 10th may 2005 
 
 
Suicide bombs cause Iraq carnage  
Suicide bombers have set off a wave of blasts 
in Iraq, killing at least 71 people and injuring 
more than 100 in the bloodiest day since 
February.  
The deadliest bombings were in Tikrit, where at least 33 died, 
and the town of Hawija, where at least 32 were killed.  
Suicide bombings and shootings rocked Baghdad, killing at least 
four people.  
The attacks continue an upsurge in violence that has claimed more than 400 lives since the start of May, 
as US forces fight rebels in the west.  
Laith Kubba, an Iraqi government spokesman, told the BBC that 
rebels were lashing out wildly, knowing their "days are 
numbered".  
But the insurgency appears to be gathering pace rather than 
running out of steam, the BBC's Jim Muir in Baghdad says.  
See a graph showing the level of recent attacks 
The attacks came a day after the US Senate unanimously 
approved an emergency spending bill authorising a further $82bn for US military operations in Iraq and 
Afghanistan, among other activities.  
Police targets  
Wednesday's wave of bombings began in the northern city of Tikrit - Saddam Hussein's hometown, 
which is dominated by Iraq's minority Sunni Muslim community.  
At least 33 people were killed and about 70 injured in a car 
bombing in a crowded marketplace, police said.  
The bomber had apparently been targeting a police station, but 
police forced him to swerve into the market.  
Almost all the dead are said to be Shia Muslim civilians who had 
gathered to look for work.  
Ibrahim Mohammad, a migrant worker who saw the explosion, 
called it "a tragedy", Reuters news agency reported.  
"Some [bodies] were burned, some were ripped to pieces."  
The militant group Ansar al-Sunna claimed responsibility for the Tikrit attack, saying it was aimed at 
migrant workers employed by a nearby US base.  
An Iraqi man grieves for his brother 
after the Tikrit attack 
I was standing near the 
centre and all of a sudden it 
turned into a scene of dead 
bodies and pools of blood  
 
Police Sgt Khalaf Abbas, Hawija 
In pictures: Slaughter in Iraq
Press mulls rising violence 
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At least 32 people were killed and dozens wounded soon 
afterwards, when a suicide bomber with explosives strapped to 
his body hit a police and army recruitment centre in the northern 
town of Hawija.  
The bomber reportedly mingled with recruits before setting off 
his explosives, a tactic that has been used at least twice before in 
recent weeks, our correspondent says.  
"I was standing near the centre and all of a sudden it turned into a 
scene of dead bodies and pools of blood," police Sgt Khalaf 
Abbas told the Associated Press news agency by telephone.  
"Windows were blown out in nearby houses, leaving the street covered by glass."  
Some casualties were taken to Kirkuk, the nearest city, because Hawija does not have the means to care 
for them, AP reported.  
Kidnappings  
There were also at least four explosions in Baghdad, including a suicide car bombing in the Dura 
district that killed three people other than the bomber and injured at least eight.  
Baghdad was also the scene of an attack on a police patrol in the 
Mansour district that killed two policemen and a civilian, 
Reuters reported.  
It was unclear if a third car bombing, and a roadside bomb 
aimed at a US convoy, caused any deaths.  
Not since 28 February - when 125 people died in a massive car 
bombing in Hilla - have insurgents killed so many Iraqis in a 
single day.  
US forces have been mounting a major counter-insurgency 
operation in the western province of Anbar, where they say they 
have killed about 100 rebels in the past several days.  
The insurgents deny suffering such heavy losses.  
The governor of Anbar was kidnapped on Tuesday and rebels have demanded that the US stop its 
operations.  
A number of foreigners are also being held hostage - among them an Australian engineer seized in 
Baghdad in late April and a Japanese security contractor captured on Sunday.  
Baghdad saw suicide car bombings and 
an attack on a convoy 
 
HIGH-PROFILE KIDNAPS  
Akihiko Saito 
Contractor, Japanese  
Raja Nawaf 
Governor of Anbar, Iraqi  
Mohammad Jalal Saleh 
Security chief, Iraqi  
Douglas Wood 
Engineer, Australian  
Marie Jeanne Ion, Sorin 
Dumitru Miscoci, Ovidiu 
Ohanesian 
Journalists, Romanian 
Florence Aubenas 
Journalist, France 
Jeffrey Ake 
Contractor, US 
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Yahoo News article - 10th May 2005 
 
 
U.S. Marines Push Toward Syrian Border  
By ANTONIO CASTANEDA, Associated Press Writer             
Tue May 10, 7:36 PM ET                                                                                     
Hundreds of U.S. Marines pushed through a lawless region on the Syrian 
frontier Tuesday after battling past well-armed militants fighting from 
basements, rooftops and sandbag bunkers. Insurgents kidnapped the 
provincial governor as a   
bargaining chip. 
As many as 100 insurgents were 
killed in the first 48 hours of 
Operation Matador, as American 
troops cleared villages along the 
meandering Euphrates then 
crossed in rafts and on a pontoon 
bridge, the U.S. command said. 
Many of the dead remained 
trapped under rubble after attack 
planes and helicopter gunships 
pounded their hideouts. 
At least three Marines were reported killed and 20 wounded during the first 
three days of the offensive — the biggest U.S. operation since Fallujah was 
taken from extremists six months ago. 
The operation was launched after U.S. intelligence showed followers of Iraq's 
most wanted terrorist, Abu Musab al-Zarqawi, took refuge in the remote 
desert region — a haven for smugglers and insurgent suppliers. The fighters 
were believed to have fled to Anbar Province after losses in Iraqi cities. 
After intense fighting with militants entrenched on the south bank of the 
Euphrates River early in the operation, Marines saw only light resistance 
Tuesday and advanced through sparsely populated settlements along a 12-
mile stretch to the border with Syria, according to a Chicago Tribune reporter 
embedded with the assault, James Janega. 
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Gunmen kidnapped Anbar's governor Tuesday morning and told his family he 
would be released only when U.S. forces withdrew from Qaim, the town 200 
miles west of Baghdad where the offensive began late Saturday. Gov. Raja 
Nawaf Farhan al-Mahalawi was seized as he drove from Qaim to the 
provincial capital of Ramadi, his brother, Hammad, told The Associated 
Press. 
Lt. Col. Steven Boylan, a spokesman for U.S. forces in Iraq, said: "We don't 
respond to insurgent or terrorist demands." 
At least three Marines were reported killed and 20 wounded during the first 
three days of Operation Matador. The U.S. command said as many as 100 
insurgents died in the first 48 hours — many of them trapped under rubble as 
attack planes and helicopter gunships pounded their hideouts. 
At the Pentagon, Marine Lt. Gen. James T. Conway, director of operations for 
the Joint Chiefs of Staff, told reporters Tuesday that the assault in the 
northern Jazirah Desert had run into well-equipped and trained fighters. 
"There are reports that these people are in uniforms, in some cases are 
wearing protective vests, and there's some suspicion that their training 
exceeds what we have seen with other engagements further east," he said. 
Marine commanders in the field told The Chicago Tribune that militants put 
up an unexpectedly intense fight in villages dotting the Euphrates as it 
snakes across the desert toward the Syrian border. 
As troops erected a pontoon bridge Sunday, mortar fire began to fall on them 
from the nearby town of Obeidi, 185 miles west of Baghdad, the Tribune said. 
Navy and Marine F/A-18 Hornet strike jets strafed the tree line and Marine 
Cobra attack helicopters fired rockets into insurgent hideouts, the Tribune 
said. 
When Marines entered the town Sunday, they found insurgents prepared for 
battle. Sandbag bunkers stood in front of some houses, and other gunmen 
fired from rooftops and balconies, according to a Los Angeles Times reporter 
also embedded with the troops. As fighting continued into Monday, the 
insurgents used boats to ferry weapons across the river. 
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At one point, the paper said, a Marine walked into a house and a fighter 
hiding in the basement fired through a floor grate, killing him. Another Marine 
suffered shrapnel wounds when an insurgent threw a grenade through the 
window of a house where he was retrieving a wounded comrade, the Times 
said. 
Insurgents attacked a Marine convoy late Monday near a U.S. base in Qaim 
with small arms, rocket-propelled grenades, roadside bombs and two suicide 
car bombs, a Marine spokesman, Capt. Jeffrey Pool, said. One explosion 
damaged a Humvee, and a suicide car bomber was destroyed by a Marine 
tank. No Marines were killed and 10 insurgents surrendered in the incident, 
Pool said. 
Residents reached by telephone in the area reported some fighting Tuesday 
in Obeidi and the two nearby towns of Rommana and Karabilah. They said 
frightened residents were taking advantage of the relative lull to flee the Qaim 
area. 
Adel Izzedine left on foot with his wife and three children, walking six miles 
through farm fields to reach a village where the family caught a taxi and 
drove 43 miles to Rawa, east of the fighting.  
"There are gunmen in the city, but there are also a lot of innocent civilians," 
said Izzedine, who was looking for a mosque or a school in which to spend 
the night. "We are living the same misery that Fallujah lived some time ago."  
Intelligence reports indicated insurgents were using the region, a known 
smuggling route, as a staging area where foreign fighters cross into Iraq from 
Syria and receive weapons and equipment for attacks in Baghdad, Ramadi, 
Fallujah, Mosul and other cities, Pool said.  
Syria has said it is arresting would-be infiltrators and doing what it can to 
control the border with Iraq.  
The U.S. offensive comes amid a surge of militant attacks that have targeted 
the U.S. military and Iraqi security forces and civilians, since the country's 
first democratically elected government was announced April 28.  
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At least two car bombs exploded Tuesday in downtown Baghdad, targeting 
U.S. and Iraqi troops. At least nine Iraqis were killed and 19 wounded, the 
Interior Ministry said. One of the bombs wounded three American soldiers, a 
U.S. military spokeswoman, Capt. Kelly Lewis, said.  
 
Also Tuesday, Iraq's parliament appointed a 55-member committee of 
legislators from the country's Shiite, Sunni and Kurdish groups to draft a new 
constitution. Political leaders spent the first three months after landmark Jan. 
30 elections forming a government and now have until Aug. 15 to complete 
the charter, which would then be voted on in a national referendum.  
___  
Associated Press writers Bassem Mroue and Qassim Abdul-Zahara in 
Baghdad contributed to this report. 
 
 
 
 
